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Each issue of Information Today analyzes current events, products, services, and trends affecting information professionals. 
Contact Editor in Chief Brandi Scardilli (bscardilli@infotoday.com) to propose a story. Recent featured topics have included the 
following:

INFORMATION TODAY EDITORIAL TOPICS 2026

	 Digital & Online:
	 ›   Content Management 
	 ›   Open Access
	 ›   Preservation
	 ›   Search and Research
	 ›   Digital Scholarship
	 ›   Cybersecurity
	 ›   Social Media
	 ›   Misinformation/Disinformation
	 ›   Artificial Intelligence

	 Library Resources:
	 ›  Programming and Services
	 ›  Collaboration and Partnerships
	 ›  Collection Development
	 ›  Archives and Databases
	 ›  Marketing, Advocacy, and Outreach

	 Education & Lifelong Learning:
	 ›  Media Literacy
	 ›  Digital Divide
	 ›  Open Educational Resources (OERs)
	 ›  Data Science
	 ›  Diversity, Equity, and Inclusion (DEI)
	 ›  Pop Culture

	 Government:
	 ›  Copyright
	 ›  Censorship
	 ›  Access to Government Data
	 ›  Supreme Court Cases
	 ›  Legislation Affecting Info Pros
	 ›  European Union and Other International Policies

	 Working Smarter:
	 ›  Team-Building
	 ›  Productivity 
	 ›  Professional Development
	 ›  Mental Health

Please contact: LaShawn Fugate • Account Executive, Advertising and Conference Sales • (859) 278-2223 ext. 104 • lashawn@infotoday.com

In Every Issue:
› A Day in the Life (info pro interviews)
› We the People (community challenges and innovations)
› After Hours (new and updated products and services)
› DEI Perspectives (DEI and social issues)
› The Help Desk (tech to check out)
› Legal Issues (copyright claims, court decisions, and other legal news)
› Database Reviews (reviews of sites and platforms doing important work)
› Report From the Field (conference recaps)
› Outside the Box (topics for the self-employed)
› Notes on Digital Transformation (team-building strategies for working smarter)
› Let’s Get Strategic (marketing guidance)


