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CONFERENCE Calendar

Information Today, Inc.

is MORE than just a publisher!

Information Today, Inc. continues to serve the needs of
its customers with the following prestigious conferences:

Enterprise Search Summit

May 20-21, 2008

Hilton New York

New York, NY
www.enterprisesearchsummit.com

Streaming Media East

May 20-21, 2008

Hilton New York

New York, NY
www.streamingmedia.com/east

SpeechTEK 2008

August 18-20, 2008

New York Marriott Marquis
New York, NY
www.speechtek.com

destinationCRM 2008

Aungust 18-20, 2008

New York Marriott Marquis

New York, NY
www.destinationcrm.com/conference/2008

WebSearch University

September 22-23, 2008
Washington Marriott
Washington, DC
www.websearchu.com

Enterprise Search Summit West

September 23-24, 2008

San_Jos¢ McEnery Convention Center
San José, CA
www.enterprisesearchsummit.com/west

CONFERENCES

For more information on any of these conferences, including
registration information, the latest updates, and access to online

KMWorld & Intranets

September 23-24, 2008

San_Jos¢ McEnery Convention Center
San José, CA
www.kmworld.com/kmw08

Streaming Media West

September 23-24, 2008

San_Jos¢ McEnery Convention Center
San José, CA
www.streamingmedia.com/west

Taxonomy Boot Camp

September 25-26, 2008

San_Jos¢ McEnery Convention Center
San José, CA
www.taxonomybootcamp.com

Streaming Media Europe
October 16-17, 2008

Nowvotel London West

London, England
www.streamingmedia.com/europe

Internet Librarian International
October 16—17, 2008
Novotel London West

London, England
www.internet-librarian.com/index.shtml

Internet Librarian
October 20-22, 2008
Monterey Conference Center
Monterey, CA
www.infotoday.com/il2008

programs, visit the Information Today, Inc. Web site at

www.infotoday.com.




Career Options for Librarians and Info Pros
By Rachel Singer Gordon, Foreword by Kim Dority

“Gordon proves that the library profession is
hat's th as broad and expansive as one’s imagination
AL‘FERﬂ A |VE%. and goals. A well written and timely book.”
C:.'“r'?.."pljc_r: |

e
Librarisrs

| —Steven Cohen

As the global information economy grows,
librarians who are able to retool and transfer
their skills are finding themselves increasingly
in demand. Here, Rachel Singer Gordon
explains the dynamics of the shifting market
for information-based work, reveals a range of
nontraditional employment opportunities for librarians, and encour-
ages info pros to utilize their skills in new and exciting ways. Mixing
practical advice with real-life stories of librarians working in various
fields, Gordon provides a wealth of useful ideas and resources for info
pros rethinking their career paths. Whether you’re a recent library
school grad facing a tight job market, a working librarian seeking
improved work/life balance, or an info pro with an entrepreneurial
streak, What’s the Alternative? will help you explore your options and
maximize your career potential.

RACICL SINGER GORDON

2008/288 pp/softbound/ISBN 978-1-57387-333-8 $35

The Emergent Affective Paradigm in Information
Behavior Research and Theory

Edited by Diane Nahl and Dania Bilal

“Demonstrates the important, critical role that
emotion and other affective processes play
even in such tasks as finding a library book or,
more generally, searching for and finding
information. ... an important book for every-
one who develops, provides, uses, or studies
information systems.”

Information
and Emotion

radiy

—Don Norman, Emotional Design

Information and Emotion introduces the new
research areas of affective issues in information
seeking and use and the affective paradigm applied to information
behavior in a variety of populations, cultures, and contexts. The book’s
editors and authors are information behavior researchers at the fore-
front of charting the emotional quality of the information environ-
ment. Collectively, their contributions make Information and Emotion a
unique source of research findings on the user perspective; the user
experience; and how emotional aspects can be interpreted, mitigated,
or enhanced through design that is informed by use, and by users who
directly participate in information design.

2007/392 pp/hardbound/ISBN 978-1-57387-310-9 ASIST Members  $47.60

Nonmembers $59.50

Make the Daily Choice—
Inspire Your Employees and Amaze Your Customers

By Lior Arussy

“You can’t force people to achieve excellence,
you can only invite them. Arussy offers com-
pelling insights into the art and science of
how to make this happen in your workplace.
... An engaging, inviting, and refreshing read.”

—Kenny Moore, The CEO and the Monk:
One Company’s Journey to Profit and Purpose

If mediocre performance or results are accept-
able at any level within your organization, this
may be the most important book you will read
this year. Lior Arussy explores and offers a solution to the root prob-
lem that keeps firms from delighting customers and inspiring superior
performance and job satisfaction among employees. The “Excellence
Myth” is a subtle yet pervasive mind-set that undermines individual
performance, erodes customer loyalty, and erases any competitive
advantage a firm may enjoy or hope to gain. Arussy’s inspired (and
inspiring) remedy is the “Daily Choice,” a strategy that empowers
employees to reach new heights of excellence—creating delightful cus-
tomer experiences and achieving superior results from the bottom up.

CyberAge Books « 2008/240 pp/hardbound/ISBN 978-0-910965-79-8 $24.95

Empowering Customer Relationships
By Barton J. Goldenberg

“The author’s ability to tie together two decades
of providing tried-and-true CRM guidance with
his analysis of CRM in a future digital world
makes this book an invaluable read.”

CRM in RealTime

—Dr. Richard Feinberg, Director, Center for
Customer Driven Quality, Purdue University

This comprehensive guide to customer rela-
tionship management (CRM) draws on Barton
Goldenberg’s  years of experience guiding
firms to successful implementations of CRM
solutions and techniques. Goldenberg demonstrates how the right
mix of people, process, and technology can help firms achieve a supe-
rior level of customer satisfaction, loyalty, and new business.
Beginning with a primer for executives who need to get quickly up-to-
speed on CRM, the book covers a full range of critical issues, includ-
ing integration challenges and security concerns, and illuminates
CRM'’s key role in the 24/7/365 real-time business revolution. CRM
in Real Time is an essential guide for any organization seeking to max-
imize customer relationships, coordinate customer-facing functions,
and leverage the power of the Internet as business goes real time.

CyberAge Books * 2008/384 pp/softbound/ISBN 978-0-910965-80-4 $39.95

www.infotoday.com | 800.300.9868 |



How to Use Experience Design Tools and Techniques
to Build Web Sites Customers Love

By David Lee King

“A fresh take on Web usability, with the
customer experience firmly in mind.”

deﬂgn|ngthe

—Stephanie Weaver,
Creating Great Visitor Experiences

As Web site design and functionality take a
mighty leap forward, today’s marketers and
site designers can harness the power of “expe-
rience design” to help customers quickly find
information, make purchases, or participate—
creating positive digital experiences that visitors not only remember
but want to share with others. Here, 2008 Library Journal “Mover &
Shaker” David Lee King explains the concepts behind designing digi-
tal experiences, describes a range of new tools and techniques, and
shares experience design best practices. King demonstrates that digital
experience design is all about giving Web users what they want and
shows how organizations can use it to distinguish themselves from
the competition and uncork the viral marketing genie.

DAVID LEE KING

August 2008/224 pp/softbound/ISBN 978-0-910965-83-5 $39.95

An Extreme Searcher Guide to
Travel Resources on the Internet

By Randolph Hock; Foreword by David Grossman

“The travel research and planning process
just got much easier. ... The Traveler’s Web is
a must.”

—David Grossman, USA TODAY

fliAVELER 73

WEHE:

Ran Hock has done it again! This time,
“The Extreme Searcher” turns to the world
of travel—a topic the globe-trotting author
might say he knows all too well. The
Traveler’s Web presents an amazing range of
travel resources, but this is no mere
directory of great sites: Savvy search tips and techniques will help
improve your planning process and the journeys to follow. You’ll
learn to make the most of the Web for leisure and business travel,
from planning and reservations to the countless ways the Internet can
enhance your experience of destinations and cultures the world over.
As with all Extreme Searcher books, The Traveler’s Web is supported by
the author’s Web page.

2007/432 pp/softbound/ISBN 978-0-910965-75-0 $19.95

| 609.654.6266 | spring/summer 2008

A Step-by-Step Guide to Creating Dynamic
Mobile Marketing Campaigns

By Kim Dushinski

“This book is desperately needed.”

—Tomi Ahonen

"Mabile
Marketmg

Handbo

Mobile technology not only lets marketers
reach customers where they are, it allows them
to engage mobile users by targeting their
immediate and specific needs. Giving users
what they want when they want it is the unique
value proposition of mobile marketing, and
businesses, agencies, and nonprofits of all
types and sizes can create successful campaigns
without breaking the bank. In this practical handbook, mobile mar-
keting consultant Kim Dushinski offers easy-to-follow advice for firms
that want to interact with mobile users, build stronger customer rela-
tionships, reach a virtually unlimited number of prospects, and gain
competitive advantage by making the move to mobile now. If your
organization wants to reach mobile device users—locally, nationally,
or within a specific demographic niche—The Mobile Marketing
Handbook will help you put your message in the palms of their hands.

September 2008/256 pp/softbound/ISBN 978-0-910965-82-8 $29.95

A Guide to Conspiracy Theory Sites on the Internet
By James F. Broderick and Darren W. Miller

While Googling a favorite conspiracy theory
can produce thousands of results, until now
Web searchers have been hard-pressed to sepa-
rate useful sites from the just plain flaky. In
this book, award-winning journalists Jim
Broderick and Darren Miller (Consider the
Source) offer an objective look at various con-
spiracy theories and guide readers to the best
sites for digging deeper. From 9/11 to Roswell,
from Princess Di to the Grassy Knoll and
beyond, the authors explore more than 20 of
the world’s most intriguing conspiracy theories. They examine the
facts surrounding each theory, present prevailing and lesser-known
arguments, and point to must-see Web sites that advocate, speculate,
and debunk. Web of Conspiracy is the ultimate guide for Internet-
connected conspiracy theorists, buffs, and researchers and an
eye-opening book for readers who think they’ve heard it all.

June 2008/272 pp/softbound/ISBN 978-0-910965-81-1 $19.95



A Critical Guide to 100 Prominent News
and Information Sites on the Web

By James F. Broderick and Darren W. Miller

“Whether you are a journalism student, a
news junkie looking for another fix or just a
concerned reader wondering if you’re getting
the most accurate information, [this] guide
will help you improve the quality of your
bookmark list and RSS feeds.”

—Robert Niles, editor, Online Journalism
Review

James B Henderick & Darren W Wiler

The famous slogan of one major TV news net-
work, “More people get their news from ...
than from any other source,” now applies to the Internet. But where
can you find the news you need, how can you gauge its veracity, and
how can anyone keep up? The answers are in this unique book by a
professor of journalism and a working reporter. Jim Broderick and
Darren Miller have written an A-Z guide to the best and worst news
and information sites, featuring 100 in-depth, critical reviews and a 5-
star rating system. You’ll discover dozens of reliable sites that meet
your needs, learn what to expect before you log on, and gain a
reporter’s hard-nosed perspective on the motives and bias behind
each resource. The supporting Web site is a virtual portal to the world
of online news.

2007/472 pp/softbound/ISBN 978-0-910965-77-4 $24.95
A Guide for the Serious Searcher
By Randolph Hock

“Great tips, clear explanations ... This book

should be on every searcher’s desk.”
~Mary Ellen Bates

The Extreme Searcher’s Internet Handbook is the
essential guide for anyone who uses the
Internet for research—librarians, teachers,
students, writers, business professionals, and
others who need to search the Web profi-
ciently. In this fully updated second edition,
award-winning writer and Internet trainer Ran Hock covers strategies
and tools (including search engines, directories, and portals) for all
major areas of Internet content. Readers with little to moderate search-
ing experience will appreciate Hock’s helpful, easy-to-follow advice,
while experienced searchers will discover a wealth of new ideas, tech-
niques, and resources. Anyone who teaches the Internet will find this
book indispensable. This book is supported by the author’s Web page.

=

e

eI
Randolph H}kﬁ}i’

2007/360 pp/softbound/ISBN 978-0-910965-76-7 $24.95

A Parable and Prescription for IT Leadership
By Bob Boiko

F=————r
LAUGH\NG

Here is a prescription for IT executives and
professionals who are sick of suffering
through a never-ending stream of tech-
nology “solutions” that never really solve
anything. Through his modern-day fable of
information technology gone awry, Bob
Boiko shows execs and tech staff alike how to
harness the “I” in “IT” to become leaders by
making measurable movement toward strate-
gic goals. Boiko’s business parable leads to a
set of concrete methods you can use to create
IT strategy and action in your organization. Whether or not you are
a CIO, if you recognize the power of information and have the desire
to be an information leader, this book and Web-based ebook will
show you the way.

otthe

L

2007/224 pp/softbound & Web ebook/ISBN 978-0-910965-78-1
2007/Web ebook only/ISBN 978-1-57387-946-0

$29.95
$29.95

* No shipping charges apply to ebook-only purchase. For fastest
credit-card ordering and Web access to the ebook, go to
books.infotoday.com/books/laughingcio.shtml. Please specify
“ebook only” or “book and ebook” when ordering.

Outmaneuvering Web Spammers,
Stalkers, and Con Artists

By J. A. Hitchcock; Foreword by Vint Cerf

“Learn how to stay ahead of online criminals
and use the Internet safely. A must read ... pick

t td !”
1t up today ~Montel Williams

In this revised and expanded second edition
of her popular book, cybercrime expert J. A.
Hitchcock offers practical and easy-to-follow
methods for dealing with spam, viruses, hack
attacks, identity theft, and other online
dangers. A lifeline for both individuals and
business Web users, the book covers a broad
range of abusive practices and features dozens of firsthand anecdotes
and success stories. A one-time victim of cyberstalking who fought
back and won, Hitchcock went on to become a leading victim’s advo-
cate. Her readable and reassuring book is loaded with tips, strategies,
and techniques as well as pointers to the laws, organizations, and Web
resources that can aid victims and help them fight back. The book is
supported by the author’s Web page.

2006/496 pp/softbound/ISBN 978-0-910965-72-9 $24.95

www.infotoday.com | 800.300.9868 |



Using Workplace Monitoring and Surveillance to
Protect Information Assets—Without Compromising
Employee Privacy or Trust

By Jeffrey M. Stanton and Kathryn R. Stam

Despite the staggering sums organizations
spend on information security technologies,
one huge risk factor is frequently overlooked or
ignored: employee behavior. The misuse of
information systems by your wired workers—
whether through error or by intent—can result
in leaked or corrupted data, crippled networks,
lost productivity, legal problems, public embar-
rassment, and more.

Today, companies are increasingly monitoring
and controlling employee usage of network resources including the
Web—but how well are they doing? In The Visible Employee, the authors
report the results of an extensive 4-year research project, covering not
only a range of security solutions for at-risk organizations but the per-
ceptions and attitudes of employees toward workplace surveillance.
The result is a wake-up call for business owners, managers, and IT
staff, as well as an eye-opening dose of reality for employees.

2006/376 pp/softbound/ISBN 978-0-910965-74-3 $24.95

How Innovative Marketers Use Digital
Information to Turn Browsers into Buyers

By David Meerman Scott; Foreword by Michelle Manafy

“Every case study in this book is based on in-
depth interviews with top executives at the
Web sites profiled. This isn’t theory or opin-
ion—these are real-life marketing lessons.”

—Anne Holland, MarketingSherpa

According to Web marketing expert David
Meerman Scott, too many Web marketers
focus on style over substance. While a site
may win awards for graphic design, Scott
demonstrates in this book that the key to Web
marketing success is compelling content, delivered in new and sur-
prising ways. Cashing In with Content features interviews with 20 of
today’s most innovative Web marketers, who share their secrets for
using content to turn browsers into buyers, to encourage repeat busi-
ness, and to unleash the amazing power of viral marketing. The book
features a diverse range of content-savvy organizations from the
worlds of ecommerce, business-to-business, and government/non-
profit, including the Wall Street Journal Online, CARE USA, Kenyon
College, Alcoa, Tourism Toronto, Weyerhaeuser, Booz Allen
Hamilton, and United Parcel Service.

2005/280 pp/softbound/ISBN 978-0-910965-71-2 $24.95

| 609.654.6266 | spring/summer 2008

An Extreme Searcher Guide
By Randolph Hock; Foreword by Mary Ellen Bates

“A comprehensive and readable guide to
Yahoo! by one of the world’s savviest online
searchers.”

—Chris Sherman, Associate Editor,
Search Engine Watch,
and author, Google Power

With its many and diverse features, it’s not
easy for any individual to keep up with all
that Yahoo! has to offer. Fortunately,

Randolph Hock

> EATE

Randolph (Ran) Hock—“The Extreme Sear-
cher”—has created a reader-friendly guide to his favorite Yahoo! tools
for online research, communication, investment, ecommerce, and a
range of other useful activities. In Yahoo! to the Max, Ran provides
background, content knowledge, techniques, and tips designed to
help Web users take advantage of many of Yahoo!’s most valuable
offerings—from its portal features, to Yahoo! Groups, to unique tools
some users have yet to discover. Of course, Yahoo! is not going to sit
still, and neither is Ran Hock: As with all Extreme Searcher Guides,
the author’s regularly updated Web page helps readers stay current on
the new and improved Yahoo! features he recommends.

2005/256 pp/softbound/ISBN 978-0-910965-69-9 $24.95

Building a World Class Personal Library
with Free Web Resources

By Nicholas G. Tomaiuolo
Edited by Barbara Quint; Foreword by Steve Coffman

“This guide to high-quality, free, and inexpen-
sive online resources will save you a great deal of
frustration and expense.”

—Péter Jacso, professor, author, and
Internet Librarian Hall of Fame honoree

With this remarkable, eye-opening book and its
companion Web site, Nicholas (Nick) G. Tomai-
uolo shows how anyone can create a compre-
hensive personal library using no-cost Web
resources. And when Tomaiuolo says “library,” he’s not talking about
a dictionary and thesaurus on your desktop: He means a vast, rich
collection of data, documents, and images that—if you follow his
instructions to the letter—can rival the holdings of many traditional
libraries. This is an easy-to-use guide, with chapters organized into sec-
tions corresponding to departments in a physical library. The Web
Library provides a wealth of URLs and examples of free material you
can start using right away, but, best of all, it offers techniques for
collecting new content as the Web evolves. Start building your
personal Web library today!

2004/440 pp/softbound/ISBN 978-0-910965-67-5 $29.95



CyberAge Books

The Skeptical
Business Searcher

The Information Advisor's Guide to Evaluating
Web Data, Sites, and Sources

By Robert Berkman, Foreword by Reva Basch

“Filled with interesting tips, techniques and
taboos, the reader can consult this book over
and over again. ... interesting and useful for any-
one searching the Web and invaluable to those
searching for business information. ... Be sure to
get a copy of this book for you, your colleagues,
and your users. No one will want to share.”

—The Electronic Library

SKEPTICAL
lisiness Searcher

This is the experts’ guide to finding dependable,
high-quality company and industry data on the free Web.
Information guru, author, and editor Robert Berkman offers business
Internet users effective strategies for identifying and evaluating no-
cost online information sources, emphasizing easy-to-use techniques
for recognizing bias and misinformation. You’ll learn where to go for
company backgrounds, sales, and eamings data, SEC filings and
stockholder reports, public records, market research, competitive
intelligence, staff directories, executive biographies, survey/poll data,
news stories, hard-to-find information about small businesses and
niche markets, and more. The author’s list of top starting points is a
lifeline for business searchers under pressure, while his unique table
of “Internet Information Credibility Indicators” allows readers to sys-
tematically evaluate Web site reliability.

2004/312 pp/softbound/ISBN 978-0-910965-66-8 $29.95

Business Statistics on the Web
Find Them Fast—At Little or No Cost
By Paula Berinstein

“... excellent ... a valuable addition to the book-
shelves of business or information students,
teachers and lecturers, businessmen and busi-
ness researchers. ... a well-rounded and readable
text supported by an equally useful Web site.”

—New Library World

Statistics are a critical component of business
and marketing plans, press releases, surveys,
economic analyses, presentations, proposals,
and more—yet good statistics are notoriously hard to find. In this
practical guide, statistics guru Paula Berinstein (author of six previous
books, including Finding Statistics Online and The Statistical Handbook
on Technology) shows readers how to use the Web to find statistics
about companies, markets, and industries; how to organize and pres-
ent statistics; and how to evaluate them for reliability. Here are
dozens of easy-to-use tips and techniques for maneuvering around
obstacles to find the statistics you need.

2003/280 pp/softbound/ISBN 978-0-910965-65-1 $29.95

Building & Running a Successful
Research Business

A Guide for the Independent

Information Professional

By Mary Ellen Bates

Edited and with a foreword by Reva Basch

This is the handbook every aspiring inde-
pendent information professional needs in
order to launch, manage, and build a
research business. Organized into four
sections, “Getting Started,” “Running the
Business,” “Marketing,” and “Researching,”
the book walks you through every step of
the process. Author Mary Ellen Bates cov-
ers everything from “Is this right for you?”
to closing the sale, managing clients,
promoting your business on the Web, and tapping into powerful
information sources beyond the Web. Bates, a popular author and
speaker and a long-time successful independent info pro, reveals all
the tips, tricks, and techniques for setting up, running, and growing
your own information business.

2003/488 pp/softbound/ISBN 978-0-910965-62-0 $29.95

Electronic Democracy, 2nd Edition
Using the Internet to Transform American Politics

By Graeme Browning
Foreword by Adam Clayton Powell Ill

“A road map for Americans who want to
participate electronically in local or
national government. ... Expert and insight-
ful analysis.”

ELECTRONIC

~Midwest Book Review

In this second edition of Electronic Democracy,

award-winning journalist and author Graeme

Browning details the colorful history of pol-

itics and the Net, describes the key Web-

based sources of political information, offers

practical techniques for influencing legislation online, and provides a

fascinating, realistic vision of the future.

Coverage includes:

W How to organize local, state, and national campaigns without
leaving your desk

I1 Tips for grass-roots activists, campaigners, and fundraisers

I Finding and communicating with policymakers, the media, and
organizations online

¥ Political forums, information resources, and Web databases

1 The future of voting technology and the Net

2002/208 pp/softbound/ISBN 978-0-910965-49-1 $19.95

www.infotoday.com | 800.300.9868 | 7



Competitive Information Strategies, Solutions,
and Success Stories for Service Businesses

By Deborah C. Sawyer

“Interesting ... thought provoking. ... Although
the focus is on the service industry, much of
the content could be applied to any business.
This is a practical text for the business sector.”

—New Library World

This is the first book to focus specifically on
the competitive information needs of service-
oriented firms. Author, entrepreneur, and
business consultant Deborah C. Sawyer
illuminates the many forms of competition in
service businesses, identifies the most effective information resources
for competitive intelligence (CI), and provides a practical framework
for identifying and studying competitors in order to gain a competi-
tive advantage. Smart Services is a road map for every service
company owner, manager, or executive who expects to compete
effectively in the Information Age.

2002/256 pp/softbound/ISBN 978-0-910965-56-9 $29.95

Uncovering Information Sources Search
Engines Can't See

By Chris Sherman and Gary Price
Foreword by Danny Sullivan

“A fine analysis and explanation of this most
mysterious part of the Internet. ... a must-have
reference for all information professionals.”

—Business Information Alert

“An  important reference for librarians,
researchers, and other information professionals.”

—The Serials Librarian

Most of the authoritative information accessible over the Internet is
invisible to search engines. This invaluable material resides on the
invisible Web, which is largely comprised of content-rich databases from
universities, libraries, associations, businesses, and government agencies
around the world. Award-winning authors Sherman and Price reveal top
sites and sources and offer tips and techniques that will let you pull nee-
dles out of haystacks every time.

2001/402 pp/softbound/ISBN 978-0-910965-51-4 $29.95

| 609.654.6266 | spring/summer 2008

Misinformation on the Internet
Edited by Anne P. Mintz; Foreword by Steve Forbes

Intentionally misleading or erroneous informa-
tion on the Web can wreak havoc on your
health, privacy, investments, business decisions,
online purchases, legal affairs, and more. Until
now, the breadth and significance of this grow-
ing problem for Internet users have yet to be
fully explored. In Web of Deception, Anne P.
Mintz (director of knowledge management at
Forbes, Inc.) brings together 10 information
gurus to illuminate the issues and to help you
recognize and deal with the flood of deception and misinformation
within a range of subject areas.

2002/304 pp/softbound/ISBN 978-0-910965-60-6 $24.95

Enlightened E-Business Strategies for Every Budget
By Mary Diffley; Foreword by Ivan R. Misner

This readable, easy-to-use handbook is the first
to provide the costs of proven ecommerce
strategies, matching successful techniques with
the budgetary needs of companies of all types
and sizes. At the heart of the book are the

INTERNET

ROPHETS

Internet Prophets themselves—four helpful
guides created by author Diffley. Each
prophet speaks to a specific budget, showcas-
ing strategies that really work while getting
down to the nitty-gritty that every busi-
nessperson wants to know: “What's it going to cost?”

Mary Diffley

2002/342 pp/softbound/ISBN 978-0-910965-55-2 $29.95

How to Find Personal Information Online
By Carole A. Lane

In this award-winning book, Carole A. Lane
surveys the types of personal records and
online services that are available on the
Internet. She explains how researchers find
and use personal data, identifies the most
useful sources of information about people,
and offers advice for readers with privacy
concerns. You’ll learn how to use online
tools to gain competitive intelligence, locate
and investigate people, access public
records, find new customers, search for assets, uncover criminal
records, conduct genealogical research, and much more.

2002/586 pp/softbound/ISBN 978-0-910965-50-7 $29.95



The Online and Offline Secrets of Top Cl Researchers

By Margaret Metcalf Carr; Edited by Reva Basch
Foreword by Jan Herring

This book presents leading CI researchers in their own words, reveal-
ing their secrets for monitoring competitive forces and keeping on top
of the trends, opportunities, and threats within their industries. CI
pro Margaret Metcalf Carr asked experts from 15 Cl-savvy organiza-
tions—including Fortune 100 firms Compaq Computer, Dell,
Lockheed Martin, Merck, and United Technologies—to share tips,
techniques, and models that can be applied to any business intelli-
gence project. Here are dozens of examples of CI research in action
and a range of sources and strategies that can help any organization
stay several steps ahead of the competition.

CyberAge Books « 2003/352 pp/softbound/ISBN 978-0-910965-64-4 $24.95

Top Advertising and Marketing Professionals Share Their
Online Research Strategies

By Grace Avellana Villamora; Edited by Reva Basch

Research professionals in the advertising and marketing game are a rare
breed. Working in one of the business world’s true pressure cookers,
these super searchers find and analyze the information that fuels today’s
most successful product launches and advertising campaigns. Their
market research expertise provides critical strategic support to new busi-
ness teams, account managers and planners, copywriters, and sales pro-
motion specialists at every major international ad agency. Here, Grace
A. Villamora—director of knowledge management at Euro RSCG
Tatham Partners—gets 13 research pros from such firms as
TBWA\Chiat\Day, Leo Burnett, and Interpublic to share the tips, tech-
niques, and resources that have made them the best in the business.

CyberAge Books « 2003/256 pp/softbound/ISBN 978-0-910965-63-7 $24.95

Sharing Online Strategies with
K-12 Students, Teachers, and Librarians

By Joyce Kasman Valenza; Edited by Reva Basch

Twelve prominent K-12 educators and educator-librarians share their
techniques and tips for helping students become effective, lifelong
information users. Through a series of skillful interviews, Joyce
Kasman Valenza—techlife@school columnist for the Philadelphia
Inquirer and herself a tech-savvy high school librarian—gets the
experts to reveal their field-tested strategies for working with student
learners and educator peers. You’ll discover techniques for teaching
search tool selection, evaluating result lists and Web sites, deciding
when to use a professional database or the invisible Web, and much
more. This is a must-read for any teacher, librarian, or parent whose
aim is to equip students with the skills and habits they will need to
succeed in an information-driven society.

CyberAge Books « 2005/272 pp/softbound/ISBN 978-0-910965-70-5 $24.95

Super Searcher, Author, Scribe: Successful Writers Share Their Internet
Secrets by Loraine Page

2002/ISBN 978-0-910965-58-3/$24.95

Super Searchers Make It on Their Own: Top Independent Information
Professionals Share Their Secrets for Starting and Running a Research
Business by Suzanne Sabroski

2002/ISBN 978-0-910965-59-0/$24.95

Super Searchers Cover the World: The Online Secrets of International
Business Researchers by Mary Ellen Bates

2001/ISBN 978-0-910965-54-5/$24.95

Super Searchers Go to the Source: The Interviewing and Hands-On
Information Strategies of Top Primary Researchers Online, on the
Phone, and in Person by Risa Sacks

2001/ISBN 978-0-910965-53-8/$24.95

Super Searchers on Mergers & Acquisitions: The Online Secrets of Top
Corporate Researchers and M&A Pros by Jan Davis Tudor

2001/ISBN 978-0-910965-48-4/$24.95

Super Searchers in the News: The Online Secrets of Journalists and
News Researchers by Paula J. Hane

2000/ISBN 978-0-910965-45-3/$24.95

Super Searchers on Health & Medicine: The Online Secrets of Top
Health & Medical Researchers by Susan M. Detwiler

2000/ISBN 978-0-910965-44-6/$24.95

Super Searchers on Wall Street: Top Investment Professionals Share
Their Online Research Secrets by Amelia Kassel

2000/1SBN 978-0-910965-42-2/$24.95
Law of the Super Searchers: The Online Secrets of Top Legal

Researchers by T. R. Halvorson
1999/ISBN 978-0-910965-34-7/$24.95

Super Searchers Do Business: The Online Secrets of Top Business
Researchers by Mary Ellen Bates

1999/ISBN 978-0-910965-33-0/$24.95

Secrets of the Super Net Searchers by Reva Basch
1996/ISBN 978-0-910965-22-4/$29.95

Secrets of the Super Searchers by Reva Basch
1993/ISBN 978-0-910965-12-5/$39.95

' SUPER
JSEARCHERS
mCOMPETITIVE
INTELLIGENCE

. SUPER
QSENRCHERS

B SCHOOL
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Muargaret Metcalf Carr Joyce Kasman Valenza
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Business Cases for Info Pros
Here's Why, Here's How
By Ulla de Stricker

NEW!

“... aclear, concise, and straightforward approach
and framework to building your compelling
business case.”

—Dr. Ken Haycock,
San Jose School of Library

and Information Science

HERE'S WHY,
HERE'S HOW

An inherent challenge for information profes-
sionals involves often difficult-to-quantify
contributions of their initiatives to an organi-
zation’s bottom line and the elusive ROI
calculation. This practical guide explains why, when, and how a for-
mal business case can be used as an effective tool for gaining support
for information-based projects. Ulla de Stricker discusses the psychol-
ogy of decision-making involving human and financial investments
and demonstrates a logically sequenced progression for structuring a
business case—from the identification of the “problem, need, or
opportunity” to proposing viable solutions and ensuring the presen-
tation is delivered with impact. She then provides and comments on
three case studies illustrating different approaches to creating
successful business case documents.

ULLA pe STRICKER

June 2008/120 pp/softbound/ISBN 978-1-57387-335-2 $39.50

Intranets for Info Pros NEW!

Edited by Mary Lee Kennedy and Jane Dysart
Foreword by Tom Davenport

“You’ll discover where intranets are going from
a technical and business function perspective,
but you’ll also learn about issues such as roles
and governance, portals, collaboration, and so
forth. ... Perhaps nowhere else will you find such
useful content on how information and IT pro-
fessionals should view and leverage intranets.”

—Tom Davenport

The intranet is among the primary landscapes
in which information-based work occurs, yet
many info pros continue to view it with equal parts skepticism and
dread. In Intranets for Info Pros, editors Mary Lee Kennedy and Jane
Dysart and 10 expert contributors provide support and encourage-
ment to the information professional responsible for implementing or
contributing to an intranet. Chapters demonstrate the intranet’s
strategic value, describe important trends and best practices, and
equip info pros to make a key contribution to their organization’s
intranet success.

2007/304 pp/softbound/ISBN 978-1-57387-309-3 $39.50
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Pop Goes the Library NEW!

Using Pop Culture to Connect
With Your Whole Community

By Sophie Brookover and Elizabeth Burns

You loved the blog—now read the book!
Whether you regularly follow entertainment
and gossip news, or wondered “Corbin Who?”
when you saw the recent ALA READ poster,
Pop Goes the Library will help you connect with
your users and energize your staff. Pop culture
blogger-librarians Sophie Brookover and
Elizabeth Burns define what pop culture is (and
isn’t) and share insights, tips, techniques, and
success stories from all types of libraries. You’ll
discover practical strategies and ideas for
incorporating the pop culture passions of your users into collections,
programs, and services, plus a range of marketing and outreach ideas,
technology tools, and ready-to-go programs you can start using today.
Here is an eye-opening book that’s as much fun to read as it is to apply!

Wik flour Wier Commanizy

Sophie Brookover
and Elizabeth Burns

June 2008/320 pp/softbound/ISBN 978-1-57387-336-9 $39.50

Enterprise Taxonomies NEW!

A Business Professional’s Guide to
Taxonomies for Content Retrieval

By Wendi Pohs and Richard McCarrick

A taxonomy specialist and a content developer
combine their expertise to help organizations
use taxonomies to improve the effectiveness of
their search, content management, and other
information-based applications. Pohs and
McCarrick begin with a thorough introduction
to taxonomy principles, then discuss user
needs, metadata standards, and governance
models, showing readers how taxonomies can
be used to classify a variety of information
types and to fulfill a range of organizational
needs. They share techniques and tools for organizing online content
and various data types including documents, HTML pages, databases,
and Web sites. They offer real-world case studies of taxonomies in
action, explore the notion of the “folksonomy” in organizations, and
take a look at autocategorization technology and ontologies—two
important concepts that will help shape the future of Web-related
applications including search and navigation. Enterprise Taxonomies is
a must-read for Web designers, applications developers, content man-
agers, information professionals, and business professionals with an
interest in content retrieval techniques and strategies.

ENTERPRISE

WENDI POHS + RICHAR

Fall 2008/144 pp/softbound/ISBN 978-1-57387-337-6 $39.50
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Library 2.0 NEW!

A Guide to Participatory Library Service

By Michael E. Casey and Laura C. Savastinuk
Foreword by Michael Stephens

“In this book, you’ll discover the thinking
behind Library 2.0 and its implementation,
from user-centered planning to the need for
constant evaluation. ... This model is not just
for serving Millennials. It’s not just for the
well-heeled techno-elite. It’s a service model

f .5’
or everyone —Michael Stephens

A GUIDE TO

Parficipatary Library $ervice

Two of the first and most original thinkers on
Library 2.0 introduce the essential concepts
and offer ways to improve service to better meet the changing needs
of 21st-century library users. Describing a service model of constant
and purposeful change, evaluation and updating of library services,
and user participation, the book both outlines the theoretical under-
pinnings of Library 2.0 and provides practical advice on how to get
there. From incorporating technology to reaching the “Long Tail,”
from getting buy-in to maintaining momentum, all aspects of Library
2.0 are covered. This book is supported by the authors’ Web page.

2007/200 pp/softbound/ISBN 978-1-57387-297-3 $29.50

The Thriving Library NEW!

Successful Strategies for Challenging Times

By Marylaine Block

“A solid, well-documented foundation—amaz-
ingly grounded in strategic plans—that provides

both a path and an inspiration to public
libraries that want to flourish as third places.”

—Kathleen de la Pefia McCook
University of South Florida

THRIVING
LIBRARY

Here is a highly readable guide to strategies and
projects that have helped more than 100 public
libraries gain community support and funding
during challenging times. Marylaine Block integrates survey responses
from innovative library directors with her research, analysis, and
extended interviews to showcase hundreds of winning programs and
services. The strategies explored include youth services, the library as
place, partnerships, marketing, stressing the economic value, Library
2.0, outreach, and helping the community achieve its aspirations.
Projects are described in practitioners’ own words, with additional
examples drawn from libraries’ long-range plans, annual reports, pro-
grams, and Web sites, as well as from news stories and library literature.
The result is a rich source of ideas and inspiration for those who want
their libraries to thrive, not merely survive. Supported by the author’s
Web page.

2007/352 pp/softbound/ISBN 978-1-57387-277-5 $39.50

Information Tomorrow NEW!

Reflections on Technology and the Future
of Public and Academic Libraries

Edited by Rachel Singer Gordon

In Information Tomorrow, Rachel Singer Gordon
brings together 20 of today’s top thinkers on
the intersections between libraries and technol-
ogy. They address various ways in which new
technologies are impacting library services and
share their ideas for using technology to meet
patrons where they are.

In addition to a preface by the editor, the
book’s foreword by Stephen Abram and 16
chapters feature insights and opinions from
these library leaders, bloggers, and futurists:

Edl
Rachel Singer Gordon

* Lori Bell * Megan K. Fox * John D. Shank
- Steven J. Bell * Beth Gallaway * Michael Stephens
« John Blyberg « Joseph Janes - Rhonda B. Trueman

- Robert Bocher

- Daniel Chudnov

« Jill Emery

= Meredith G. Farkas

* David Lee King
* Jenny Levine

* Tom Peters

* Dorothea Salo

* Jessamyn West
+ Alane Wilson

Information Tomorrow offers an engaging, provocative, and wide-
ranging discussion for systems librarians, library IT workers, library
managers and administrators, and anyone working with or interested
in technology in libraries.

2007/280 pp/softbound/ISBN 978-1-57387-303-1 $35

Social Software in Libraries NEW!

Building Collaboration, Communication, and
Community Online

By Meredith G. Farkas
Foreword by Roy Tennant

Here is the first book to explore the growing
phenomenon of social software and how these
technologies can be applied in libraries. Social
software lets libraries show a human face online,
helping them communicate, educate, and inter-
act with their communities. This nuts-and-bolts
guide provides librarians with the information
and skills necessary to implement the most pop-
ular and effective social software technologies:
blogs, RSS, wikis, social networking software,
screencasting, photo-sharing, podcasting, instant messaging, gaming,
and more. Success stories and interviews highlight these tools’ ease-of-
use and tremendous impact. Novice readers will find ample descrip-
tions and advice on using each technology, while veteran users of
social software will discover new applications and approaches. The
book is supported by the author’s Web page.

2007/344 pp/softbound/ISBN 978-1-57387-275-1 $39.50
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Making Search Work NEW!

Implementing Web, Intranet and Enterprise Search
By Martin White

“Concise, expert analysis ... this book manages
to convey the complexity of search, especially
for managers responsible for planning or imple-
menting search engines, without itself being too
difficult or tiresome to read. ... Managers, stu-
dents, and information professionals should
seek it out.”

—Program: Electronic Library
and Information Systems

This important book is designed to help organizations understand,
evaluate, and implement desktop, Web site, intranet, and enterprise
search applications. Information guru Martin White explains search
technology in clear, non-technical language and describes the benefits
and issues for a range of solutions—from high-end to affordable plug-
and-play software products. In addition to providing critical
guidance for anyone charged with implementing an organization’s
internal search strategy, the book features a glossary, suggestions for
further reading, and an annotated listing of firms providing Web,
intranet, and enterprise search solutions.

The North American edition of Making Search Work is published by
Information Today, Inc. in cooperation with Facet Publishing
(London). To order the book outside North America, visit
www.facetpublishing.co.uk.

2007/192 pp/hardbound/ISBN 978-1-57387-305-5 $69.50

Government Documents
Librarianship
A Guide for the Neo-Depository Era

NEW!

By Lisa A. Ennis
Foreword by Susan Copony Field

DOCUMENTS
RS

This guide breaks down the components of
government documents librarianship into
manageable, easy-to-understand parts. Lisa
Ennis, a “tried-by-fire” documents librarian,
begins by looking at career opportunities in
both Federal Depository Libraries (FDLs) and
nondepository libraries with government doc-
ument collections. She discusses skills and
traits; networking and training options; man-
aging and administering people, paperwork,
and collections; and both public services and technical services issues.
She provides essential background on the Government Printing
Office (GPO) and the FDLP, covering the shift to a digital environ-
ment and publication of the new Electronic FDL Manual. Ennis’s
informative coverage is matched by an enthusiastic “can-do”
approach that will appeal to any librarian considering or already
engaged in government documents work.

2007/192 pp/hardbound/ISBN 978-1-57387-270-6 $49.50
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The NextGen Librarian’s
Survival Guide

By Rachel Singer Gordon
wNexTden “... a must-read for next-generation librari-
LTBI‘aI’iaH’S ans, their colleagues and adminsistrators.”

—College and Research Libraries

Here is a unique resource for next-generation
librarians, addressing the specific needs of
GenXers and Millennials as they work to
define themselves as information profession-
als. The book focuses on how NextGens can
move their careers forward and positively
impact the profession. Library career guru
Rachel Singer Gordon—herself a NextGen librarian—provides timely
advice along with tips and insights from dozens of librarians on issues
ranging from image and stereotypes, to surviving library school and
entry-level positions, and working with older colleagues. A special sec-
tion for current library administrators and managers makes this a
must-read not only for NextGen librarians, but for those who recruit,
work with, and mentor them.

SUrvivaL guine
@
X ¥ - ]

2006/224 pp/softbound/ISBN 978-1-57387-256-0 $29.50

Caribbean Libraries in the NEW!

21st Century
Changes, Challenges, and Choices
Edited by Cheryl Peltier-Davis and Shamin Renwick

“This impressively wide-ranging survey of the
Caribbean library scene is a magnificent
achievement.”

—Stephney Ferguson
Past President: LIAJA, COMLA, ACURIL

Here is an in-depth and wide-ranging look at
libraries and librarianship in the Caribbean
region today. Editors Cheryl Peltier-Davis and
Shamin Renwick set out “to document the state
of Caribbean libraries in the 21st century by examining the responses
of these institutions to the changes, challenges, and choices in an
increasingly electronic and virtual information environment.” More
than 40 practitioners joined in the effort, contributing 25 chapters that
address the myriad obstacles and opportunities facing Caribbean
libraries. The book begins by providing essential historical perspective
followed by coverage of trends, projects, and issues in library manage-
ment, innovative services, integration and impact of information
technology, cooperation and resource sharing, training library users,
distance education, and the role of the 21st-century librarian. This
remarkable work is certain to inspire any information professional or
LIS student seeking to understand how librarianship can and s flour-
ishing in challenging environments.

$49.50
$39.60

2007/416 pp/hardbound/ISBN 978-1-57387-301-7
ACURIL members



A Guide for Solo and Small Libraries
By Judith A. Siess

This updated and expanded edition of the
essential guide for small and one-person
libraries (OPLs) covers virtually every key
management topic of interest to OPLs. In
addition to offering a wealth of practical tips,
strategies, and case studies, author Judith Siess
takes an international perspective that reflects
the growing number of OPLs worldwide. The
book’s in-depth directory section lists impor-
tant organizations, publications, vendors and
suppliers, discussion lists, and Web sites.

2006/456 pp/softbound/ISBN 978-1-57387-241-6 $39.50

Winning Strategies from Library Leaders
Edited by Gwen Meyer Gregory

The role of the academic librarian is far from cut
and dried. For starters, there are the numerous
job classifications: staff or professional employ-
ment, full faculty status, various forms of tenure,
continuing contract, and/or promotion through
academic ranks. While every academic librarian
works to meet the research needs of faculty and
students, many are expected to assume other
obligations as part of a faculty or tenure system—
including publication, research, service, and
professional activities. If this were not enough to
test a librarian’s mettle, the widely varying academic focuses and
cultures of college and university libraries almost certainly will. This
book, expertly edited by academic librarian, writer, and speaker Gwen
Meyer Gregory, is an antidote to the stress and burnout that almost every
academic librarian experiences at one time or another. Gregory and
nearly 20 of her peers and mentors take a practical approach to a full
range of critical topics facing the profession.

2005/256 pp/hardbound/ISBN 978-1-57387-232-4 $329.50

A Handbook for Citing Electronic Information
By Xia Li and Nancy Crane

The second edition of the best-selling guide to referencing electronic
information and citing the complete range of electronic formats
includes text-based information, electronic journals and discussion
lists, Web sites, CD-ROM and multimedia products, and commercial
online documents.

1996/214 pp/softbound/ISBN 978-1-57387-027-6 $19.99

Strategies for the High-Tech Reference Desk

By Irene E. McDermott
Edited by Barbara Quint; Foreword by Joseph Janes

In this popular guidebook, Searcher columnist
Irene McDermott exhorts her fellow reference
librarians to don their pith helmets and follow
her fearlessly into the Web jungle. She presents
troubleshooting tips and advice, Web resour-
ces for answering reference questions, and
strategies for managing information and keep-
ing current. In addition to helping librarians
make the most of Web tools and resources, the
book offers practical advice on privacy, child
safety, assisting patrons with special needs,
Internet training, building library Web pages, and much more.

I
SURYI
GUIDE

2006/328 pp/softbound/ISBN 978-1-57387-235-5 $29.50

A Librarian’s Guide

By Michael P. Sauers

Libraries increasingly use blogs and RSS feeds
to reach out to users, while librarians blog daily
on a range of personal and professional topics.
The way has been paved by the tech-savvy and
resource-rich, but any library or librarian can
successfully create and syndicate a blog today.
In this readable book, author, Internet trainer,
and blogger Michael P. Sauers, MLS, shows
how blogging and RSS technology can be
easily and effectively used in the context of a
library community. Sauers showcases interesting and useful blogs,
shares insights from librarian bloggers, and offers step-by-step
instructions for creating, publishing, and syndicating a blog using
free Web-based services, software, RSS feeds, and aggregators.

Blogging

A Uibrarlan's
GUIDE

Michaal P. Sauars

2006/288 pp/softbound/ISBN 978-1-57387-268-3 $29.50

A Framework for Studying and Teaching the Human
Contexts of Information and Communication Technologies

By Rob Kling, Howard Rosenbaum, and Steve Sawyer

This book presents a sustained investigation into the human contexts
of information and communication technologies (ICTs), covering both
research and theory. The authors demonstrate that the design, adop-
tion, and use of ICTs are deeply connected to people’s actions as well
as to the contexts in which ICTs are used. A must-read for anyone
whose work and research involve ICT design and use.

2005/240 pp/hardbound/ISBN 978-1-57387-228-7 $39.50
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Historical Information Science
An Emerging Unidiscipline
By Lawrence J. McCrank

Here is an extensive review and bibliographic
essay, backed by almost 6,000 citations, detail-
ing developments in information technology
since the advent of personal computers and
the convergence of several social science and
humanities disciplines in historical comput-
ing. Its focus is on access, preservation, and
analysis of historical information and the rela-
tionships between new methodology and
instructional media, techniques, and research
trends in library special collections, digital
libraries, data archives, and museums.

HISTORICAL
INFSOIM"(‘ATION

2002/1,500 pp/hardbound/ISBN 978-1-57387-071-9 $149.95

The Quintessential Searcher
The Wit and Wisdom of Barbara Quint
Edited by Marylaine Block

Searcher magazine editor Barbara Quint (bq) is
not only one of the world’s most famous
online searchers, but also the most creative
and controversial writer, editor, and speaker
to emerge from the information industry in
the last two decades. Here, hundreds of bg’s
most memorable, insightful, and politically
incorrect quotations have been gathered for
the enjoyment of her many fans.

2001/220 pp/softbound/ISBN 978-1-57387-114-3 $19.95

Pathways to Nursing

A Guide to Library and Online Research
in Nursing and Allied Health

By Dennis C. Tucker and Paula Craig

Pathways to Nursing provides a foundation in library and electronic
research in the fields of nursing and allied health. It explains essential
sources and techniques that can be used by nursing students, health-
care researchers, and nurse practitioners who need to gather informa-
tion independently. This book covers both physical libraries and
online resources, showing how each can be used to its best advantage,
and describes the six major components necessary to the develop-
ment of information retrieval and utilization skills in these fields.

Chapters and features include:

0 The Library as a Physical Space

1 The Reference Collection

1 Electronic Resources and the Internet
% Further resources/bibliography/index

I The Library Catalog

M Periodicals and Indexes
% The Research Paper

1 A Review of the Process

2004/128 pp/softbound/ISBN 978-1-57387-192-1 $24.95
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Net Effects

How Librarians Can Manage the Unintended
Consequences of the Internet

Edited by Marylaine Block

The Internet is a mixed blessing for libraries
and librarians. On the one hand, it provides
opportunities to add services and expand
collections; on the other, it increases user
expectations and contributes to techno-stress.
In Net Effects, nearly 50 articles by dozens of
librarians—expertly selected by the editor—
suggest practical and creative ways to deal with
the range of Internet “side effects,” regain con-
trol of the library, and avoid being blindsided
by technology again.

2003/400 pp/hardbound/ISBN 978-1-57387-171-6 $39.50

Assessing Competitive
Intelligence Software

A Guide to Evaluating Cl Technology
By France Bouthillier and Kathleen Shearer
Foreword by Chun Wei Choo

Assessing
Gampetitive
jitelligence

This award-winning book is the first to propose
a systematic method firms can use to evaluate CI
software independently, allowing them to com-
pare features, identify strengths and weaknesses,
and invest in products that meet their unique
needs. The authors demonstrate their methodol-
ogy through an evaluation of four popular CI
software packages. In addition, they identify
sources of information about CI software, map
information needs to intelligence outcomes, and
describe key analytical techniques.

souilware

2003/216 pp/hardbound/ISBN 978-1-57387-173-0 $39.50

Library Relocations and Collection Shifts
By Dennis C. Tucker

In this helpful guide, librarian and move director Dennis C. Tucker
explains how to develop an appropriate moving plan for a library of
any type or size. The book provides coverage of the full range of issues
libraries face when planning a move or collection shift. You’ll find
information on appointing a moving director and committee, com-
municating with staff and the public, using spreadsheets to shift peri-
odical collections, a sample moving contract, and much more.

1999/212 pp/hardbound/ISBN 978-1-57387-069-6 $35
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The Accidental Librarian
By Pamela H. MacKellar

NEW!

Are you doing the job of a librarian without
the advantage of a library degree or profes-
} sional experience? Do you wonder what you
Aemdﬂﬂtﬂl might have missed in formal L.L.S. education,
. . how highly trained librarians stay on top of
Llhl‘ﬂ”ﬂ" their game, or what skills and qualities library
[N directors look for? Have we got the book for
you! Pamela H. McKellar—a 25-year library
veteran who has mentored “accidental” librar-
ians in all types of settings—covers library prin-
ciples, practices, and tools of the trade. She
offers tips, examples, and simple exercises to increase your under-
standing. Whether you are seeking a thorough grounding in library
fundamentals or simply looking for ways to serve more effectively in
your current role, The Accidental Librarian is a great place to start.

The

famela . Mockellar

Fall 2008/256 pp/softbound/ISBN 978-1-57387-338-3 $29.50

The Accidental Technology Trainer NEW!
A Guide for Libraries
By Stephanie Gerding

Here is an extremely useful and reassuring
guide for library staff who find themselves

B e e ]

The . ..
o newly responsible for technology training—
Ae(ﬂdﬂll‘;ﬂl whether in computer labs, classrooms, or one-
I [ ainop on-one with library users. Stephanie Gerding
]HEhIIHII]Hy Irﬂl"m addresses the most common concerns of new

Lhuan i trainers, recommends great tools and tech-

niques, and shares helpful advice from many
of her fellow tech trainers.

Sphme By

The Accidental Technology Trainer will help you
get up-to-speed quickly and become a more
confident and successful trainer. You’ll learn how to integrate expert
tips and tricks and leverage your natural skills to ensure excellent
results. If you are faced with technology training needs for which you
do not feel fully prepared, The Accidental Technology Trainer is the book
you’ve been waiting for!

2007/272 pp/softbound/ISBN 978-1-57387-269-0 $29.50

The Accidental Library Manager
By Rachel Singer Gordon

In The Accidental Library Manager, Rachel Singer Gordon provides sup-
port for new managers, aspiring managers, and those who find them-
selves in unexpected management roles. Gordon fills in the gaps left by
brief and overly theoretical library school coursework, showing library
managers how to be more effective in their positions and how to think
about their work in terms of the goals of their larger institutions.
Included are insights from working library managers at different levels
and in various types of libraries addressing a wide range of management
issues and situations. This readable and reassuring guide is a must for any
librarian who wishes to succeed in a management position.

2005/384 pp/softbound/ISBN 978-1-57387-210-2 $29.50

The Accidental Fundraiser
By Julie M. Still

NEW!

Many nonprofit, charitable, and other small
organizations need funding yet cannot afford
1ITH to employ a full-time fundraiser, relying

Ae eid eﬂml instead on volunteers or staff members to raise

the money. The Accidental Fundraiser is a practi-
cal guide covering all aspects of fundraising for
the small organization, the volunteer, and the

hundraiser

&, staff person in any setting who plans to take on
i a fundraising project for which he or she may
Jle . Sl not have been trained. Author, librarian, and
accidental fundraiser Julie Still offers practical
and reassuring advice that will help any individual become an effective
fundraiser regardless of previous experience.

2007/176 pp/softbound/ISBN 978-1-57387-263-8 $29.50

The Accidental Webmaster
By Julie M. Still

While most Webmastering books focus on programming and related
technical issues, The Accidental Webmaster helps readers deal with the
full range of challenges they face on the job. Librarian and accidental
Webmaster Julie Still offers advice on getting started, setting policies,
working with ISPs, designing home pages, selecting content, drawing
traffic, gaining user feedback, avoiding copyright problems, and
more. This is a must-read for all accidental Webmasters, as well as for
directors and managers of businesses, libraries, community groups,
and other organizations who want to build and maintain a successful
Web site on a volunteer or part-time basis.

2003/208 pp/softbound/ISBN 978-1-57387-164-8 $29.50

The Accidental Systems Librarian

By Rachel Singer Gordon
Foreword by Kathy Dempsey

[ The Accidental Systems Librarian takes the

The
Accideytal
Systems
Librarian

N

Richel Sinoer Gorton

Hermard by Ltk Doy

approach that anyone with a solid foundation
in the practices and principles of librarianship
and a willingness to confront changing
technology can serve effectively in a library
technology position—with or without formal
computer training. Rachel Singer Gordon’s
practical advice on using research, organiza-
tional, and bibliographic skills to solve various
systems problems is geared to helping “acci-
dental” systems librarians deal more effectively

with technology in their institutions.

2003/288 pp/softbound/ISBN 978-1-57387-161-7

$29.50
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Fducation Books

Listen Up! NEW!

Podcasting for Schools and Libraries
By Linda W. Braun

“I only wish I’d had this book when I was
starting out.”

—Leo Laporte

Here is a timely—and time-saving—guide for
teachers, librarians, and school media special-
ists who need to get quickly up-to-speed on
podcasting. Educational technology specialist
Linda Braun explains what podcasting is and
why it is such a useful tool for schools and
libraries. She covers both content and techni-
cal issues, sharing tips for finding and using podcasts and vodcasts,
examples of innovative school and library projects, how-to advice for
creating great podcasts, and guidance on getting the word out to stu-
dents, staff, patrons, and other users. As a reader bonus, the author’s
Web page features links to her reccommended resources for school and
library podcasters.

Whether you are new to the technology or an experienced podcaster
in search of ideas and inspiration, you’ll find a unique source of
support in Listen Up! Podcasting for Schools and Libraries.

2007/120 pp/softbound/ISBN 978-1-57387-304-8 $29.50

Teach Beyond Your Reach

An Instructor’s Guide to Developing
and Running Successful Distance Learning
Classes, Workshops, Training Sessions and More

By Robin Neidorf

“Fear the mysteries and challenges of distance
learning no more! Robin Neidorf eases readers
through the terms, concepts, tasks, and chal-
lenges to success.”

—Dr. Michael Allen,
Michael Allen’s Guide to E-Learning

Distance learning is enabling individuals to
earn college and graduate degrees, professional
certificates, and a wide range of skills and cre-
dentials. In addition to the rapidly expanding
role of distance learning in higher education,
all types of organizations now offer Web-based training courses to
employees, clients, and other associates. In Teach Beyond Your Reach,
teacher and author Robin Neidorf takes a practical, curriculum-focused
approach designed to help new and experienced distance educators
develop and deliver quality courses and training sessions. She shares
best practices and examples; surveys the tools of the trade; and covers
key issues, including instructional design, course craft, adult learning
styles, student-teacher interaction, strategies for building a community
of learners, and much more. Read this informative and inspiring book
to master the evolving art and science of distance education.

NEIDORE

2006/248 pp/softbound/ISBN 978-0-910965-73-6 $29.95
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Teaching Web Search Skills
Techniques and Strategies of Top Trainers
By Greg R. Notess

e g s T e

Educators and information professionals
who teach Web searching will welcome this

Teaching instructor’s guide from trainer and search
WEB guru Greg Notess. Notess shares his own train-
- g techniques along with tips and strategies
Skills .
from savvy search trainers Joe Barker, Paul
Irrnni S and Sratrpes . .
oo e Barron, Phil Bradley, John Ferguson, Alice

Fulbright, Ran Hock, Jeff Humphrey, Diane
Kovacs, Gary Price, Danny Sullivan, Rita Vine,
and Sheila Webber.

CRED R NOTES=

In addition to presenting expert training strategies, Teaching Web Search
Skills demonstrates a variety of approaches to instructional design and
methodology; recommends a range of essential resources; and
features dozens of helpful figures, search screens, worksheets, hand-
outs, and sample training materials.

2006/368 pp/softbound/ISBN 978-1-57387-267-6 $29.50

Best Technology Practices in
Higher Education

Edited by Les Lloyd

A handful of progressive teachers and administrators are integrating
technology in new and creative ways at their colleges and universities,
raising the bar for all schools. In his latest book, editor Les Lloyd has
sought out the most innovative and practical examples in a range of
key application areas, bringing together more than 30 technology
leaders to share their success stories. The book’s 18 chapters include
firsthand accounts of school technology projects that have trans-
formed classrooms, services, and administrative operations.

Best Technology Practices in Higher Education is an invaluable resource for
technology and information staff and for provosts and presidents who
need to gauge how their schools stack up and to challenge staff to
embrace the best that new technology has to offer.

2005/264 pp/hardbound/ISBN 978-1-57387-208-9 $39.50

Research Techniques for Scholars and
Students in Religion and Theology

By Dennis C. Tucker

A good foundation in research skills is an essential part of a good edu-
cation and an important asset in continued lifetime learning. In this
practical guide, researchers in the fields of religion and theology will
find useful coverage of these key topics:

1 Opverall library layout

0 Library catalogs

W Periodical literature

M Research documentation

[0 Library staff functions
M Reference collections
M Electronic resources
% Paper development

2000/120 pp/softbound/ISBN 978-1-57387-089-4 $24.95



American Society of Indexers

Indexing Books

Indexing for Editors and Authors  NEW!

A Practical Guide to Understanding Indexes
By Fred Leise, Kate Mertes, and Nan Badgett

At last—an indexing guide for editors, authors, and
designers who need to create, edit, format, or eval-
uate indexes and work with professional indexers.
Three experienced indexer-authors explain the
various types of indexes, the characteristics of
good indexes, and common formatting consider-
ations. They share dozens of practical tips and
more than 100 examples of good and bad index-
ing practices. Publishing professionals will not
only learn how to edit an index, but how to hire
freelance indexers and maintain successful editor/author/indexer relation-
ships. While geared to the needs of publishing professionals who are not
indexers, the book will serve indexers as a guide to navigating the pub-
lishing process and explaining indexing processes to their clients.

ASI Members  $32
Nonmembers  $40

2008/160 pp/softbound/ISBN 978-1-57387-334-5

Index It Right! Advice from
the Experts, Volume 1

Edited by Enid L. Zafran

Here is the premiere title in a new series presenting selected expert
coverage in key indexing areas. Volume 1 includes top tips and advice
on indexing philosophy, theology, biographies, horticulture, art,
encyclopedias, computer manuals, and Web sites.

ASI Members  $28
Nonmembers $35

2005/168 pp/softbound/ISBN 978-1-57387-237-9

Genealogy and Indexing
Edited by Kathleen Spaltro

This book takes an in-depth look at the relationship between indexing
and genealogy and explains how genealogical indexes are constructed.
It offers practical advice to indexers who work with genealogical
documents as well as genealogists who want to create their own
indexes. Noeline Bridge’s chapter is perhaps the definitive reference
for resolving questions on variants, surname changes, and foreign
designations. Other chapters discuss software, form, and entry; the
need for standards; and the development of after-market indexes.

2003/170 pp/softbound/ISBN 978-1-57387-163-1 ASI Members $25

Nonmembers  $31.25

Indexing Specialties: Psychology
Edited by Becky Hornyak

Becky Hornyak has assembled a panel of experts that includes Sandy
Topping, Carolyn Weaver, and Carol Schoun. The emphasis is on
indexing textbooks and books aimed at clinical practitioners in the
field of psychology. Included are extensive, annotated listings of print
and online resources for psychology indexers.

ASI Members  $20
Nonmembers $25

2002/82 pp/softbound/ISBN 978-1-57387-149-5

Indexing Specialties: Web Sites = NEW!

By Heather Hedden

Heather Hedden offers straightforward, get-it-
done advice, bringing everything you need to
know to create great Web site indexes
together in one place. She covers cutting-edge
tools and techniques and demonstrates how
to create index pages, index entries, indenta-
tions, hyperlinks, and cross-reference links. If
you have already begun to meet the growing
demand for Web site indexes, here’s a rich
source of expert advice and support. If you’ve
yet to create your first index on the Web, have
no fear: This reassuring guide makes it seem easy!

AS| Members  $32
Nonmembers  $40

2007/176 pp/softbound/ISBN 978-1-57387-302-4

Indexing Specialties:
Scholarly Books

Edited by Margie Towery and Enid L. Zafran

This skillfully edited book covers the indexing of scholarly books in a
number of key fields, including economics, public policy, philoso-
phy, law, and music. The topic of foreign languages in scholarly
indexing is given close attention, and John Bealle’s account of his
experiences in indexing his own work will be welcomed by academic
author-indexers. Tying the book together is Margie Towery’s essay on
what constitutes quality in scholarly indexing.

2005/112 pp/softbound/ISBN 978-1-57387-236-2 ASI Members  $28

Nonmembers $35

Indexing Specialties: Law
Edited by Peter Kendrick and Enid L. Zafran

This book features contributions from more than a dozen leading
legal indexers. Sections include “Getting Started,” “Indexing and
Tabling Legal Cases,” “The Unique Challenges of Indexing Statutory
Materials,” “New Technologies and Methodologies,” and “Reflections
on Legal Indexing.”

ASI Members  $28
Nonmembers $35

2001/160 pp/softbound/ISBN 978-1-57387-113-6

Indexing Specialties: Medicine
Edited by L. Pilar Wyman

This in-depth look at medical indexing includes contributions from
more than a dozen experts. The book features 13 chapters and four
parts: “Medical Indexers,” “Medical Indexes,” “Medical Indexing,”
and “Resources.” A directory of medical reference tools and Web sites
is included.

1999/119 pp/softbound/ISBN 978-1-57387-082-5 ASI Members  $28

Nonmembers  $35
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Indexing Books

Software for Indexing
Edited by Sandi Schroeder

In this thorough inventory of software products used in indexing,
professional indexers share their favorite features, tips, and tech-
niques. The result is an essential guide for indexers and technical
writers desiring to maximize the efficiency of their day-to-day
indexing and meet special project needs.

ASI Members  $28
Nonmembers  $35

2003/296 pp/softbound/ISBN 978-1-57387-166-2

Beyond Book Indexing

How to Get Started in Web Indexing, Embedded
Indexing, and Other Computer-Based Media

Edited by Marilyn Rowland and Diane Brenner

Are you curious about new indexing technologies? Would you like to
develop and create innovative indexes that provide access to online
resources, multimedia, or online help? In this book, 12 chapters from
10 noted indexers provide an in-depth look at current and emerging
computer-based technologies and offer suggestions for obtaining work
in these fields. Extensive references and a glossary round out this
informative book.

2000/150 pp/softbound/ISBN 978-1-57387-081-8 ASI Members  $25

Nonmembers $31.25

Indexing Specialties: History
Edited by Margie Towery

This compilation focuses on the indexing of history textbooks,
including art history, medieval and Renaissance history, Latin-
American history, and gender and sexual orientation language issues.
A must-read for both new and experienced indexers who work in the
field of history and related disciplines.

1998/64 pp/softbound/ISBN 978-1-57387-055-9 ASI Members  $12

Nonmembers $18

Starting an Indexing Business, 3rd Edition
Edited by Enid L. Zafran

This popular work offers advice to those entering the field of indexing.
It covers indexing as a second job, as an “at-home” business for a
parent with young children, and as a full-time career. Contributors
explain what publishers expect, what you need to set up shop, and
how to find clients. Also included are the results of an ASI fee survey
and a sample agreement form for indexers to use when contracting
for services.

1998/70 pp/softbound/ISBN 978-1-57387-074-0 ASI Members ~ $25

Nonmembers  $30
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Inside Indexing
The Decision-Making Process
By Sherry L. Smith and Kari Kells

Here is a unique window into the decision-making process in index-
ing. Inside Indexing follows two talented indexers, Sherry Smith and
Kari Kells, as they demonstrate, contrast, and analyze their independ-
ent approaches to the same text—Eben Fodor’s Better Not Bigger.
The reader is able to look over their shoulders, sharing the challenges
they encounter and the solutions they develop. An informative
introduction is followed by seven chapters that cover key considera-
tions such as audience, metatopic, access routes, phrasing, and
consistency. The closing chapter explains how the ideas presented in
the book can be successfully applied to other indexes. This fascinat-
ing fly-on-the-wall view of the indexing process will be an important
addition to the bookshelf of every library and indexer.

2005/198 pp/softbound/ISBN 978-0-9771035-0-8 $34.95

Glossary of Terminology in Abstracting,
Classification, Indexing, and Thesaurus
Construction, 2nd Edition

By Hans H. Wellisch

This updated version of the popular classic defines terms used in
writings on abstracting, indexing, classification, and thesaurus
construction, as well as terms for the most common types of
documents and their parts.

2000/77 pp/softbound/ISBN 978-1-57387-094-8 ASlI Members  $14

Nonmembers  $20

Running an Indexing Business
Edited by Janet Perlman

Filled with the advice of expert indexers, this book will help novice
and experienced indexers make sound business decisions. Topics
include rate setting, proposal writing, project management, office
space, ergonomics, and more. This is an essential companion volume
to Starting an Indexing Business.

2001/88 pp/softbound/ISBN 978-1-57387-112-9 ASI Members  $25

Nonmembers $31.25

Marketing Your Indexing Services,
2nd Edition

Edited by Anne Leach

This is a collection of articles from ASI’s newsletter, Key Words, with
additional chapters by Anne Leach. It includes strategies for beginning
indexers and new business owners, as well as established profession-
als. An excellent addition to any freelancer’s library.

1998/62 pp/softbound/ISBN 978-1-57387-054-2 AS| Members  $15

Nonmembers  $20



Edited by Blaise Cronin

) ARIST, published annually since 1966, is

- INFORMATION ||
SCIENCE AND
TECHNOLOGY

a landmark publication within the informa-
tion science community. It surveys the
landscape of information science and
technology, providing an analytical, authori-
tative, and accessible overview of recent
trends and significant developments. The
range of topics varies considerably, reflecting
the dynamism of the discipline and the
diversity of theoretical and applied perspec-
tives. While ARIST continues to cover key
topics associated with “classical” informa-
tion science (e.g., bibliometrics, information retrieval), editor Blaise
Cronin is selectively expanding its footprint in an effort to connect
information science more tightly with cognate academic and profes-
sional communities.

Contents of Volume 42 (2008):

SECTION I Information Seeking and Retrieval
Chapter 1: Visual Image Retrieval, Peter G. B. Enser
Chapter 2: Interactive Information Retrieval, lan Ruthven

Chapter 3: Multitasking Behavior, Amanda Spink, Charles Cole,
and Mary Waller

Chapter 4: Activity Theory and Information Seeking, T. D. Wilson

SECTION II: The Nature of Academic Disciplines

Chapter 5: Scholarship and Disciplinary Practices, Carole L. Palmer
and Melissa H. Cragin

Chapter 6: Mapping Research Specialties, Steven A. Morris and Betsy
Van der Veer Martens

Chapter 7: Scientific Writing, Ken Hyland
and Francoise Salager-Meyer

Chapter 8: The Concept of Genre in Information Studies, Jack Andersen

SECTION III: Information Management and Systems
Chapter 9: Knowledge Management, Bill Martin

Chapter 10: Syndromic Surveillance Systems, Ping Yan, Hsinchun
Chen, and Daniel Zeng

Chapter 11: Educational Informatics, Nigel Ford

SECTION IV: Issues in Information Science

Chapter 12: Information Commons, Nancy Kranich
and Jorge Reina Schement

Chapter 13: Education for Information Science, Elizabeth M. Mezick
and Michael E. D. Koenig

2008/712 pp/hardbound/ISBN 978-1-57387-308-6 ASIST Members $99.95

Nonmembers $124.95

Edited by Blaise Cronin

' Contents of Volume 41 (2007):

INFORMATION
SCIENCE AND.

SECTION I: Historical Perspectives

Chapter 1: History of Information Science,
Colin Burke

Chapter 2: Vannevar Bush and Memex,
Ronald D. Houston
and Glynn Harmon

Chapter 3: Garfield and the Impact Factor,
Stephen J. Bensman

SECTION II: Availability, Access, and Use

Chapter 4: Universal Access, Harmeet Sawhney and
Krishna P. Jayakar

Chapter 5: Digital Libraries, David Bearman

Chapter 6: Context in Information Bebavior Research,
Christina Courtright

Chapter 7: Credibility: A Multidisciplinary Framework,
Soo Young Rieh and David R. Danielson

SECTION III: Organization and Retrieval of Information
Chapter 8: Semantics and Knowledge Organization, Birger Hjorland
Chapter 9: Ontologies on the Semantic Web, Catherine Legg
Chapter 10: Personal Information Management, William Jones
Chapter 11: Arabic Information Retrieval, Ibrahim Abu El-Khair

SECTION IV: Space and Place
Chapter 12: Network Science, Katy Borer, Soma Sanyal,
and Alessandro Vespignani
Chapter 13: Citation Analysis, Jeppe Nicolaisen
Chapter 14: Scientific Collaboration, Diane H. Sonnenwald
Chapter 15: Human Geography and Information Studies, Greg Downey

2007/816 pp/hardbound/ISBN 978-1-57387-276-8 ASIST Members $79.95

Nonmembers $99.95

ARIST standing order

In order to not miss a single ARIST volume in
the future, join the ARIST Standing Order Plan:
B New volumes will automatically be sent to you once a
year at a 20 percent discount.
B You may cancel your standing order at any time, and
you may return any volumes you decide not to keep
for a full refund.
I Call or visit our Web site to sign up for the
standing order option on the order form.

www.infotoday.com | 800.300.9868 |



Edited by Blaise Cronin
Contents of Volume 40 (2006):

INFORMATION |
SCIENCE AND |
TECHNOLOGY

SECTION I: Information and Society

Chapter 1: The Micro- and Macroeconomics of
Information,
Sandra Braman

Chapter 2: The Geographies of the Internet,
Matthew Zook

Chapter 3: Open Access, M. Carl Drott

SECTION II: Technologies and Systems

Chapter 4: TREC: An Overview, Donna K. Harman and Ellen M.
Voorhees

Chapter 5: Semantic Relations in Information Science, Christopher S. G.
Khoo and Jin-Cheon Na

Chapter 6: Intelligence and Security Informatics, Hsinchun Chen and
Jennifer Xu

SECTION III: Information Needs and Use
Chapter 7: Information Bebavior, Donald O. Case

Chapter 8: Collaborative Information Seeking and Retrieval,
Jonathan Foster

Chapter 9: Information Failures in Health Care,
Anu MacIntosh-Murray and Chun Wei Choo

Chapter 10: Workplace Studies and Technological Change, Angela Cora
Garcia, Mark E. Dawes, Mary Lou Kohne, Felicia Miller,
and Stephan F. Groschwitz

SECTION IV: Theoretical Perspectives

Chapter 11: Information History, Alistair Black

Chapter 12: Social Epistemology and Information Science, Don Fallis
Chapter 13: Formal Concept Analysis in Information Science, Uta Priss

ASIST Members $79.95
Nonmembers $99.95

2006/624 pp/hardbound/ISBN 978-1-57387-242-3

ARIST Back Volumes

Purchase ARIST 39, 40, & 41 for just $199.90.
That's 3 volumes for the price of 2!
Order Your ARIST Volumes Today and Save!

| 609.654.6266 | spring/summer 2008

Edited by Karen E. Fisher, Sanda Erdelez,
and Lynne (E. F.) McKechnie

“Theories of Information Behavior is much more
- than a research guide. It is a compendium and
mmrma[m“ an encyclopedia of theories, philosophies, and

DEL N experiments in information behavior research
conducted over the past four decades or so.
The presentations are concise, and many are a
delightful read, written by protagonists of
that research.”

—Teftko Saracevic,
Rutgers University

This unique book presents authoritative
overviews of more than 70 conceptual frameworks for understanding
how people seek, manage, share, and use information in different con-
texts. A practical and readable reference to both well-established and
newly proposed theories of information behavior, the book includes
contributions from 85 scholars from 10 countries. Each theory
description covers origins, propositions, methodological implications,
usage, links to related conceptual frameworks, and listings of authori-
tative primary and secondary references. The introductory chapters
explain key concepts, theory—method connections, and the process of
theory development.

2005/456 pp/hardbound/ISBN 978-1-57387-230-0 ASIST Members $39.60

Nonmembers $49.50

Recollecting and Connecting Intelligence
Service and Information Science

Edited by Robert V. Williams and Ben-Ami Lipetz

With contributions by intelligence profession-
als and technologists from a range of U.S. and
British agencies and armed services, this book
explores the historical relationships between
covert intelligence work and information/com-
puter science. The book begins by examining
the pivotal strides to utilize technology
in the gathering and dissemination of govern-
ment/military intelligence during World War
IL. Next, it traces the evolution of the relation-
ship between spymasters, computers, and
systems developers through the years of the Cold War—a period
notable for the parallel development of high-tech spyware and power-
ful new systems for encoding, decoding, storing, and manipulating
intelligence data.

COVERT
- OVERT

Covert and Overt is published in cooperation with Scarecrow Press, Inc.
To order outside North America, please contact Scarecrow Press via
phone: 44-1752-202-301 or fax: 44-1752-202-333. You can also
email orders@nbninternational.com.

2005/256 pp/hardbound/ISBN 978-1-57387-234-8 ASIST Members $39.60

Nonmembers $49.50



ASIST Books

Knowledge Management NEW!
in Practice
Connections and Context

Edited by T. Kanti Srikantaiah and Michael E. D. Koenig

“Editors Koenig and Srikantaiah have assem-
bled some of the very best, most level-headed
thinking—some of it their own work—on KM
ever published. KM does work, and this book
shows you how.”

—Hugh McKellar, KMWorld

This is the third entry in an ambitious, highly

regarded KM book series edited by T. Kanti

Srikantaiah and Michael E. D. Koenig. Where

Knowledge Management for the Information
Professional (2000) offered information professionals an introduction
to KM and Knowledge Management Lessons Learned (2004) assessed KM
applications and innovations, Knowledge Management in Practice looks
at how KM can be and is being implemented in organizations today.
Featuring the contributions of more than 20 experts in the field, the
book is unique in surveying the efforts of KM specialists to extend
knowledge beyond their organizations and in providing a framework
for understanding user context. The result is a must-read for any pro-
fessional seeking to connect organizational KM systems with increas-
ingly diverse and geographically dispersed user communities.

ASIST Members $47.60
Nonmembers $59.50

2008/544 pp/hardbound/ISBN 978-1-57387-312-3

Knowledge Management

Lessons Learned

What Works and What Doesn't

Edited by Michael E. D. Koenig and T. Kanti Srikantaiah

Koenig and Srikantaiah follow up their ground-
breaking  Knowledge Management for the
Information Professional (2000) with this impor-
tant book. While the earlier work offered an
introduction to KM, Knowledge Management
Lessons Learned surveys recent applications and
innovations. Through the experiences and
analyses of more than 30 experts, the book
shows KM in practice, revealing what has been
learned, what works, and what doesn’t. Prac-
titioners describe projects undertaken by
organizations at the forefront of KM, and top researchers and analysts
discuss KM strategy and implementation, cost analysis, education and
training, content management, communities of practice, competitive
intelligence, and more.

KNOWLEDGE
MANAGEMENT
Lessons Learned

Wit Wivks and What Dossn't

2004/624 pp/hardbound/ISBN 978-1-57387-181-5 ASIST Members  $35.60

Nonmembers  $44.50

Computerization Movements and NEW!
Technology Diffusion
From Mainframes to Ubiquitous Computing

Edited by Margaret S. Elliott and Kenneth L. Kraemer
Foreword by Suzanne lacono

“Computerization movement” (CM), as first
articulated by Rob Kling, refers to a special
kind of social and technological movement
that promotes the adoption of computing
within organizations and society. Here, editors
Margaret S. Elliott and Kenneth L. Kraemer
and more than two dozen noted scholars trace
the successes and failures of CMs from the
mainframe and PC eras to the current Internet
era and the emerging era of ubiquitous
computing. Through theoretical analyses, sys-
tematic empirical studies, field-based studies, and case studies of
specific technologies, CMs are shown to be driven by Utopian visions
of technology that become part of the “ether” within society, creating
a general bias in favor of computing adoption. The empirical studies
presented here show the need for designers, users, and the media to
be aware that CM rhetoric can propose grand visions that never
become part of a reality and reinforce the need for critical and
scholarly review of promising new technologies.

COMPUTERIZATION
MOVEMENTS =
TECHNOLOGY
DIFFUSION

FROM MAIKFRAMES T URIGUITOUS COMPUTING.

ASIST Members $47.60
Nonmembers $59.50

2008/608 pp/hardbound/978-1-57387-311-6

Knowledge Management for the
Information Professional

Edited by T. Kanti Srikantaiah and Michael E. D. Koenig

“Timely and important ... illuminates the bur-
geoning, multi-faceted world of KM from an
information practitioner’s perspective.”

KNOWLEDGE
MANAGEMENT

Fur Tl hiferniution Frfossin

—Larry Prusak

With contributions from 26 leading KM prac-
titioners, academicians, and information pro-
fessionals, this book bridges the gap between
two distinct perspectives, equipping informa-
tion professionals with the tools they need to
make a broader and more effective contribu-
tion in developing KM systems and creating a knowledge manage-
ment culture within their organizations.

ASIST Members  $35.60
Nonmembers  $44.50

2000/608 pp/hardbound/ISBN 978-1-57387-079-5
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ASIST Books

Statistical Methods for

the Information Professional

A Practical, Painless Approach to
Understanding, Using, and Interpreting Statistics
By Liwen Vaughan

Author Liwen Vaughan explains the statistical methods used in infor-
mation science research, focusing on basic logic rather than mathe-
matical intricacies. Her emphasis is on the meaning of statistics, when
and how to apply them, and how to interpret the results of statistical
analysis. Through the use of real-world examples, she shows how sta-
tistics can be used to improve services, make better decisions, and
conduct more effective research.

2001/240 pp/hardbound/ISBN 978-1-57387-110-5 ASIST Members  $31.60

Nonmembers $39.50

ASIST Thesaurus of Information
Science, Technology, and Librarianship,

3rd Edition
Edited by Alice Redmond-Neal and Marjorie M. K. Hlava

Recognized as the authoritative reference

asis't to the terminology of information sci-

T ence, technology, and librarianship, the

HESAURUS third edition of the ASIST Thesaurus is
chnciogy. . .

i an essential resource for indexers,

researchers, scholars, students, and prac-

e titioners in the field. An optional

T i CD-ROM includes all terms referenced

in the print thesaurus along with Data
Harmony’s Thesaurus Master software.
In addition to powerful search and dis-
play features, the CD-ROM allows users
to add, change, and delete terms and to learn the fundamentals of
thesaurus construction while exploring the professional vocabulary
of library and information science and technology.

Book with CD-ROM: 2005/272 pp/softbound
ISBN 978-1-57387-244-7

ASIST Members $63.95
Nonmembers $79.95

Book only: 2005/272 pp/softbound
ISBN 978-1-57387-243-0

ASIST Members $39.95
Nonmembers $49.95

Editorial Peer Review
Its Strengths and Weaknesses
By Ann C. Weller

Here is an in-depth analysis of the peer-review process in scholarly
publishing. Ann C. Weller offers a systematic review of published
studies of editorial peer review in the following categories: general
studies of rejection rates, studies of editors, studies of authors, and
studies of reviewers. She concludes by examining new models of edi-
torial peer review intended to enhance the scientific communication
process as it moves from a print to an electronic environment.

2001/360 pp/hardbound/ISBN 978-1-57387-100-6 ASIST Members $35.60

Nonmembers $44.50
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Information Management
for the Intelligent Organization,

3rd Edition
By Chun Wei Choo

The intelligent organization is one that is skilled at marshaling its infor-
mation resources and capabilities, transforming information into
knowledge, and using this knowledge to sustain and enhance its per-
formance in a restless environment. This book demonstrates how an
organization may manage its information processes more effectively in
order to achieve these goals. The third edition includes new sections on
information culture, information overload, and organizational learn-
ing; a new chapter on knowledge management (KM) and the role of
information professionals; and numerous extended case studies of
environmental scanning.

2001/272 pp/hardbound/ISBN 978-1-57387-125-9 ASIST Members  $31.60

Nonmembers  $39.50

Intelligent Technologies in Library and
Information Service Applications

By F. W. Lancaster and Amy Warner

“Essential reading.”

JDOC

——

INTELLIGENT

TECHNOLOGIES

d Information

Authors Lancaster and Warner report on the
e applications of Al technologies in library and
information services, assessing their effective-
ness, reviewing the relevant literature, and
offering a clear-eyed forecast of future use
and impact.

2001/214 pp/hardbound/ISBN 978-1-57387-103-7 ASIST Members ~ $31.60

Nonmembers  $39.50

The Web of Knowledge
A Festschrift in Honor of Eugene Garfield

Edited by Blaise Cronin and Helen Barsky Atkins

Editors Cronin and Atkins address the history,
theory, and practical applications of the
Science Citation Index and examine its impact
on scholarly and scientific research 40 years
after its inception. In bringing together the
analysis, insights, and reflections of more than
35 leading lights, the editors have produced
both a comprehensive survey of citation index-
ing and analysis and a beautifully realized trib-
ute to Eugene Garfield and his vision.

The Web of
Knowledse

ASIST Members  $39.60
Nonmembers  $49.50

2000/544 pp/hardbound/ISBN 978-1-57387-099-3



ASIST Books .

Information Representation
and Retrieval in the Digital Age

By Heting Chu

“Professor Chu has done an outstanding job.
... An impressive achievement.”

-F. W. Lancaster

This is the first book to offer a comprehensive
view of information representation and
retrieval (IRR). Author Heting Chu reviews
key concepts and major developmental stages
of the field and then systematically examines
information representation methods, IRR lan-
guages, retrieval techniques and models, and
Internet retrieval systems. Chu explains the retrieval of multilingual,
multimedia, and hyperstructured information, explores user dimen-
sion and evaluation issues, and analyzes the role and potential of arti-
ficial intelligence (AI) in IRR.

ASIST Members  $35.60
Nonmembers  $44.50

2003/264 pp/hardbound/ISBN 978-1-57387-172-3

Historical Studies in Information Science
Edited by Trudi Bellardo Hahn and Michael Buckland

The field of information science has a broad history spanning nearly a
century. Historical Studies in Information Science focuses on the progres-
sion of this dynamic and evolving industry by looking at some of its
pioneers. This informative volume concentrates on the following areas:
Historiography of Information Science; Paul Otlet and His Successors;
Techniques, Tools, and Systems; People and Organizations; Theoretical
Topics; and Literature.

ASIST Members  $31.60
Nonmembers  $39.50

1998/317 pp/softbound/ISBN 978-1-57387-062-7

Evaluating Networked
Information Services

Techniques, Policy, and Issues

Edited by Charles R. McClure and John Carlo Bertot

As information services and resources are made
available in the global networked environment,
there is a critical need to evaluate their useful-
ness, impact, cost, and effectiveness. This
monograph brings together an introduction
and overview of evaluation techniques and
methods, information policy issues and initia-
tives, and other critical issues related to the
evaluation of networked information services.

2001/300 pp/hardbound/ISBN 978-1-57387-118-1 ASIST Members  $35.60

Nonmembers  $44.50

Introductory Concepts in
Information Science

By Melanie J. Norton

This monograph provides a brief history of
information science and coverage of key top-
ics, including communications and cogni-
tion, information retrieval, bibliometrics,
modeling, economics, information policies,
and the impact of information technology on
modern management.

Introductary|Eancepts in

o

Melanie-J: Norton

ASIST Members  $31.60
Nonmembers $39.50

2000/127 pp/hardbound/ISBN 978-1-57387-087-0

The History and Heritage of Scientific
and Technological Information Systems

Edited by W. Boyd Rayward and Mary Ellen Bowden

Emphasis for the second conference on the
history of information science systems (2002)
was on scientific and technical information
systems in the period from World War II up
through the early 1990s. These proceedings
present the papers of historians of science
and technology, information scientists, and
scientists in other fields on a wide range of
topics: informatics in chemistry; biology and
medicine; information developments in
multinational, industrial, and military settings; biographical studies of
pioneering individuals; and the transformation of information systems
and formats in the 20th century.

The History and Heritage of
Scientific and Technological
Information Systems

ASIST Members  $36.40
Nonmembers $45.50

2004/440 pp/softbound/ISBN 978-1-57387-229-4

Available Volumes in the
Advances in Classification
Research Series

Volume 1 1991/172 pp/softbound/ISBN 978-0-938734-53-6
Volume 4 1994/190 pp/softbound/ISBN 978-0-938734-97-0
Volume 5 1996/296 pp/softbound/ISBN 978-1-57387-039-9
Volume 7 1997/138 pp/softbound/ISBN 978-1-57387-045-0
Volume 10 2001/150 pp/softbound/ISBN 978-1-57387-105-1
Volume 12 2004/150 pp/softbound/ISBN 978-1-57387-198-3
Volume 13 2004/193pp/softbound/ISBN 978-1-57387-199-0

ASIST Members  $31.60
Nonmembers  $39.50
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Literary Market Place™ 2008
The Directory of the American Book Publishing Industry

——

L\ =

Literary Market Place™ 2008 is the
ultimate insider’s guide to the U.S.
book publishing industry, covering
every conceivable aspect of the
business. Two easy-to-use volumes
provide:

B 54 sections organizing everyone
and everything in the business—
from publishers, agents, and ad
agencies to associations, distrib-
utors, and events

B More than 12,500 listings in all—featuring names, addresses, tele-
phone and fax numbers; key personnel, activities, specialties, and
other relevant data; email addresses and Web sites; and more

B Some 22,000 decision makers throughout the industry, listed in a
separate “Personnel Yellow Pages” section in each volume

B Thousands of services and suppliers equipped to meet every
publishing need or requirement

LMP 2008 leaves no stone unturned in connecting you with the pub-
lishing firm, service, or product you or your patrons need.
Completely revised and updated, LMP 2008 helps:

B Dublishers locate other publishers, freelancers, agents, printers,
wholesalers, and manufacturers.

B Suppliers find names and numbers of potential publishing
customers.

B Job seekers locate contact names, addresses, and phone numbers
throughout the industry.

B Writers locate agents and publishers for their works.

M Librarians provide patrons with the reference source they need to
navigate the publishing industry.

When it comes to books, you can reach the people who publish, pack-
age, review, represent, edit, translate, typeset, illustrate, design, print,
bind, promote, publicize, ship, and distribute, all at one world-
famous business address: Literary Market Place™ 2008.

Literary Market Place™ 2008

2007/2,100 pp/softbound/ISBN 978-1-57387-296-6 $299.95
(Please note an additional $25 per set will be added for shipping and handling.)
First-Time Standing Order Price: $269.95*

*The Standing Order prices listed in the catalog reflect ITD’s first-time
10 percent discount. You will receive all future editions immediately
upon publication at the standard 5 percent discount.

Coming October 2008—Literary Market Place™ 2009
Reserve your copy now and receive it upon publication.

October 2008/2,100pp/softbound/ISBN 978-1-57387-329-1 $299.95
(Please note an additional $25 per set will be added for shipping and handling.)
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International Literary

Market Place™ 2008

The Directory of the International

Book Publishing Industry

For book publishing contacts on a global

scale, International Literary Market Place™
2008 is your ticket to the people, compa-

o e e nies, and resources at the heart of

L~ DU ( publishing in more than 180 countries
= & worldwide—from Afghanistan to Zimba-
R S N e bwe. With the flip of a page, you’ll find
o s completely up-to-date profiles for more

than 15,000 book-related
around the globe, including ...

concerns

B 10,500 publishers and literary agents
M 1,100 major booksellers and book clubs
B 1,500 major libraries and library associations

... and thousands of other book-related concerns—such as trade organi-
zations, distributors, dealers, literary associations, trade publications,
book trade events, and other resources conveniently organized in a
country-by-country format.

Plus, ILMP 2008 includes two publisher indexes—Types of
Publications Index and Subject Index—that offer access to publishers
via some 140 headings. Additional coverage includes information on
international literary prizes, copyright conventions, a yellow pages
directory, and a worldwide calendar of events through 2012.

International Literary Market Place™ 2008

2007/1,800 pp/softbound/ISBN 978-1-57387-291-1 $249
(Please note an additional $21 per book will be added for shipping and handling)

Coming August 2008—International Literary Market Place™ 2009
Reserve your copy now and receive it upon publication.

August 2008/1,800pp/softbound/ISBN 978-1-57387-325-3 $249
(Please note an additional $21 per set will be added for shipping and handling.)

literarymarketplace.com
Subscribe to literarymarketplace.com and get the information
you’ve come to expect in the Literary Market Place™ (LMP)
and International Literary Market Place™ (ILMP) print
volumes in one easily accessible spot—online!
Point and click on literarymarketplace.com to:
B Combine keyword and category specifications to

refine search results

B Access a comprehensive database of publishers, agents, ad
agencies, associations, distributors, events, and more

M Click on hotlinks to publishers’ Web sites

literarymarketplace.com $399/year for individuals

Site licenses are available; call for pricing. (800) 409-4929 ext. 0088

Or you can have full weekly access to literarymarketplace.com
for only $19.95! (Please sign up online for weekly access.)
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American Library Directory™ 2008-2009
61st Edition

When you need to find anyone
or anything in the library com-
munity, just turn to American
Library Directory ™ 2008-2009.

You'll find detailed profiles for
more than 37000 public,
academic, special, and govern-
ment libraries and library-related
organizations in the U.S. and
Canada—including  addresses,
phone and fax numbers, email
addresses, network participation,
expenditures, holdings and spe-
cial collections, key personnel,
special services, and more—
totalling 40-plus categories of library information in all.

AMERICAN
LIBRARY
DIRECTORY

This indispensable resource makes it easy to:

B Contact colleagues, other libraries, or
library organizations.

B Locate special collections, rare book and document
holdings, and manuscript collections.

B Find consortium libraries or networks for interlibrary loans,
information, or membership.

B Compare other libraries’ facilities, services,
and expenditures with yours.

B Identify libraries equipped for the disabled and
other specialized facilities.

B Find out about seminars and in-service
educational programs.

Libraries are listed alphabetically by state and city, and registries of library
schools and library consortia are included as well.

American Library Directory™ 2008-2009, 61st Edition

2008/4,400 pp/Two-vol. set/hardbound/ISBN 978-1-57387-320-8 $299.95
(Please note an additional $25 per set will be added for shipping and handling.)

First-Time Standing Order Price: $269.95 plus shipping and handling*
(See asterisk at right for more details.)

ALD on the Web

American Book Trade Directory™
2008-2009

54th Edition

Finding your way through the huge
U.S. book trade community has never
been easier! This comprehensive vol-
ume profiles nearly 25,500 retail and
antiquarian book dealers, plus 1,200
book and magazine wholesalers, dis-
tributors, and jobbers—in all 50 states,
Canada, and U.S. territories.

This useful tool will help you:

B Keep tabs on the entire book-
selling industry—from the smallest
specialty bookstore to the largest
chains.

B Locate wholesalers and jobbers for hard-to-find books, software,
and audiocassettes.

B Track down foreign book dealers, importers, exporters, library
collection appraisers, and specialty sidelines.

Organized by state and city, entries include store or company size,
specialties, years in business, owner and key personnel, contact infor-
mation (including email addresses), and notations for those business-
es that also handle audiocassettes, software, and other sidelines. You’ll
also find:

B A Types-of-Stores Index, listed under
bookselling categories

B An Index to Wholesale Remainder Dealers, Paperback
Distributors, Exporters, and Importers

B And more!

American Book Trade Directory™ 2008-2009, 54th Edition

2008/1,700 pp/hardbound/ISBN 978-1-57387-317-8 $299.95
(Please note an additional $25 per book will be added for shipping and handling.)

First-Time Standing Order Price: $269.95 plus shipping and handling*
*The Standing Order prices listed in the catalog reflect ITI’s first-time 10 per-
cent discount. You will receive all future editions immediately upon publi-

cation at the standard 5 percent discount.

Now you can search the American Library Directory™ online! This online edition of the popular print directory brings your library

search capabilities to a whole new level.
With ALD on the Web you can:

M Locate libraries, consortia, library schools, colleagues, resources, and qualified prospects with ease.

M Search by library type or location to identify libraries and special collections.

B Identify all libraries that meet certain criteria—holdings, staff size, expenditures, income, and more—with a single search.

B Combine search categories to meet the most complex and exhaustive library research needs.

Single-user access (Level 1)—unlimited views, 5,000 library record downloads/year: $595
Multiuser and raw data agreements available—contact Lauri Rimler at (800) 409-4929, ext. 0088 for pricing and information.

www.infotoday.com | 800.300.9868 | 25
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Foundation Reporter

39th Edition
Comprehensive Profiles & Giving Analysis of America'’s
Major Private Foundations

Known throughout the fundraising
community for its depth of content,
Foundation Reporter gives you all the
important contact, financial, and
grant information you’ll need. This
comprehensive resource covers the
top 1,000 private foundations in the
U.S. that have at least $10 million in
assets or whose annual giving totals
$500,000 or more.

FOUNDATION

REPORTER

B Thousands of new grants are featured in every edition.
B Thirteen indexes provide access to the data you need.

B Seven foundation indexes arrange funders by headquarters’ state,
location of grant recipients, application deadline, and a master
index showing all funders alphabetically by foundation name.

B Six biographical indexes list funding executives who influence
grant decisions by name, alma mater, corporate affiliations,
club affiliations, and more. Researchers can use this critical infor-
mation to identify common areas of interest between the foun-
dation decision makers and the proposed project.

Foundation Reporter helps build a targeted, well-researched, well-planned
campaign to increase your foundation support by thousands of dollars.
By any measure, this is an excellent return on your purchase.

Foundation Reporter, 39th Edition

2007/1,800 pp/hardbound/ISBN 978-1-57387-272-0 $595
(Please note an additional $20 per book will be added for shipping and handling.)

First-Time Standing Order Price: $535.50*

*You will receive all future editions immediately upon publication at the standard
5% discount.

Coming in July 2008—Foundation Reporter, 40th Edition

2008/2,000 pp/hardbound/ISBN 978-1-57387-290-4 $595
(Please note an additional $20 per book will be added for shipping and handling)

*The Standing Order prices listed in the catalog reflect ITI's first-time 10 percent
discount.

Shop

Online

Corporate Giving Directory

29th Edition
Comprehensive Profiles of America’s Major Corporate
Foundations & Corporate Giving Programs

Now you can identify valuable links
and contacts between your organi-
zation’s leaders and the trustees,
donors, officers, and directors of
corporate foundations. This handy
reference book provides complete
profiles of the 1,000 largest corpo-
rate foundations and corporate
direct-giving programs in the U.S.—
the funding sources that represent
nearly $5.6 billion in cash and non-
monetary support annually.

B The directory includes information on difficult-to-research direct-
giving programs that are not included on IRS Forms 990 or corpo-
rate annual reports.

B Listings include complete contact information, giving philoso-
phy, application procedures, restrictions, and information on
specific grants given.

B Fourteen indexes (eight devoted to corporations/foundations and
six biographical) provide multiple access points to the data that
helps you target specific philanthropic institutions and executives
who can influence grant decisions.

Corporate Giving Directory delivers the latest information on program
priorities, giving preferences, evaluation criteria, corporate and founda-
tion officers and directors, and all the other data you need to help your
nonprofit organization gain a crucial edge as corporate philanthropy
budgets tighten.

Corporate Giving Directory, 29th Edition

2007/1,500 pp/hardbound/ISBN 978-1-57387-273-7 $625
(Please note an additional $20 per book will be added for shipping and handling.)
First-Time Standing Order Price: $562.50*

*You will receive all future editions immediately upon publication at the standard
5% discount.

Coming in July 2008—Corporate Giving Directory, 30th Edition

2008/1,600 pp/hardbound/ISBN 978-1-57387-293-5 $625
(Please note an additional $20 per book will be added for shipping and handling.)

*The Standing Order prices listed in the catalog reflect ITI's first-time 10 percent
discount.

All Information Today, Inc. directories are available
through our online store at www.infotoday.com

26 | 609.654.6266 | spring/summer 2008
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Annual Register of
Grant Support™ 2008

A Directory of Funding Sources, 41st Edition

“A literal ‘gold mine’ for any organi-
zation that depends upon nonre-
payable support for the continuation
of its programs.”

—Art Times

«

.. [a] comprehensive standard refer-
ence source on nonrepayable finan-
cial support.”

—Reference and Research Book News

Literally millions of dollars in grant awards are waiting to be claimed
... if you and your patrons know where, how, and when to apply for
them. This exhaustive guide to more than 3,300 grant-giving organi-
zations offering nonrepayable support shows you how to tap the
immense funding potential of these sources.

Organized by 11 major subject areas—with 61 specific subcategories—
Grant Support™ 2008 is the definitive resource for researching and
uncovering a full range of available grant sources. Not only does it
direct you to traditional corporate, private, and public funding pro-
grams, it also shows you the way to little-known, nontraditional grant
sources such as educational associations and unions.

For each grant program, you’ll find information on eligibility require-
ments and restrictions, application procedures and deadlines, grant
size or range, contact information, and much more. Annual Register of
Grant Support™ 2008 is truly a resource that can pay its own way
countless times over.

Annual Register of Grant Support™ 2008, 41st Edition
2007/1,400 pp/hardbound/ISBN 978-1-57387-292-8 $249

(Please note an additional $20 per book will be added for shipping and handling)
First-Time Standing Order Price: $224*

*The Standing Order prices listed in the catalog reflect ITI’s first-time 10 per-
cent discount. You will receive all future editions immediately upon publica-
tion at the standard 5 percent discount.

Coming September 2008—Annual Register of Grant Support™ 2009
Reserve your copy now and receive it upon publication.

September 2008/1,500 pp/hardbound/ISBN 978-1-57387-326-0 $249
(Please note an additional $20 per set will be added for shipping and handling.)

For more information

The Bowker Annual Library and Book
Trade Almanac™ 2008

53rd Edition
“With such a battery of information ... it remains
the preeminent handbook for librarians and

The booksellers. Indispensable.”
Bowker —American Reference Books Annual

Annuul “The librarian’s best friend.”

Ly and ook e e —Reference and Research Book News

08| 53 Fitien . L
) As an on-thejob answer book, a statistical infor-

mation resource, a planning and research guide,
and a directory and calendar, The Bowker
Annual Library and Book Trade Albmanac™ 2008
delivers the hard-to-find industry news and information you need.

HACTS, RURES, AHD REPCRTE

This acclaimed must-have resource provides the following:

B Expert reviews of the key trends, events, and developments that
will influence your work in 2008 and the years to come

B Clear explanations of new legislation and changes in funding pro-
grams and how this will affect libraries

B Definitive statistics on book prices, numbers of books published,
library expenditures, average salaries, and other budget-crunching
assistance

B A full calendar of events, key organizations, names and numbers
of important individuals (including email addresses and fax num-
bers), and much more

This fully updated reference tool makes it easy to stay on top of the
developments that affect libraries, booksellers, and publishers alike
and to find fast answers to the countless on-the-job questions
you encounter.

The Bowker Annual Library and Book Trade Almanac™ 2008, 53rd Edition

June 2008/850 pp/hardbound/ISBN 978-1-57387-321-5 $199.95
(Please note an additional $17 per book will be added for shipping and handling)

First-Time Standing Order Price: $179.95*

*The Standing Order prices listed in the catalog reflect ITT’s first-time 10 per-
cent discount. You will receive all future editions immediately upon publi-
cation at the standard 5 percent discount.

or to order online, go to www.infotoday.com.

www.infotoday.com | 800.300.9868 | 27
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Fulltext Sources Online

Edited by Mary B. Glose, Tina D. Currado, and Tracy Elliott

Fulltext Sources Online (FSO) is a directo-
ry of periodicals accessible online in full
text through 29 aggregators and content
providers. Published biannually in
January and July, FSO lists more than
37,000 newspapers, journals, magazines,
newsletters, newswires, and transcripts.

Each title entry comprises the aggrega-
tors and databases that provide the
publication online in full text.
Coverage dates, frequencies, and lag
times of titles appearing online, as well
as ISSNs, are included. Also provided
are more than 32,000 publisher’s
URLs indicating free archives, selected coverage, and Open Access
Journals. Subject, geographic, and language indexes are supplied as well.

Aggregator products in FSO include:

B BioOne B LexisNexis
B BurrellesLuce B NewsBank
B DataStar B Newscan

B Dialog B NewsLibrary
B EBSCObhost B NNI (Nikkei)
B Eureka B Ovid

B Europresse B PressEDD

M Factiva B ProQuest

B FirstSearch B Quicklaw

B FPinfomart M ScienceDirect
B GBI-Genios B STN

B HeinOnline B Telecom21
B IBFD B Westlaw

B InfoTrac B WilsonWeb
B InSite2

FSO subscribers also receive access to the Private Zone, a hyperlinked
list of more than 10,000 publications with free archives available on
the Internet, including more than 2,700 open access journals. The
Private Zone provides links to the full-text back issues of individual
publications found in the print edition of FSO.

January 2008/Two vols./softbound/ISBN 978-1-57387-315-4 $169*

2 issues: January 2008/July 2008/ ISSN 1040-8258 $269*
1-year subscription
*(Shipping is $34 for the 2 issue subscription)

Standing Order (Yearly Subscription Price at 10 percent discount)—$242.10*

*(Please add $17 in US., $24 in Canada & Mexico, and $44 outside North
America per book for shipping.)
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Fulltext Sources Online is also
available in two formats:

FSO Online

On the Internet at www.fso-online.com.

FSO Online contains all of the same information from the print
version, plus additional features only available online. Publication
listings can be searched by keyword, ISSN, e-ISSN, or exact title
match. Searching can be limited by subject, language, geographic
location, aggregator, or availability on the Internet. Listings can
also be browsed by the same limitations. Direct Links take the user
to the archives or publisher’s home page. Our own FSOLinks
shorten long URLs for easy manageability.

FESO Online is updated weekly; new URLs are continually
added. Extensive help and other information about FSO are
available online.

Single user, annual subscription $299
Online and print subscription $349
(Multiple user site licenses are also available; call for pricing.)

FSOe
Available for license for internal use only.

FESOe comprises the entire FSO database supplied in comma-
delimited ASCII format, and delivered quarterly by email.
Separate files containing the indexes appearing in the print
version are also included. The comma-delimited files can be
imported into any database management program on the
user’s system.

FESOe can be used for searches and correlations, competitive
intelligence, and production of special subsets of the database.

Single and multiple user licenses are available; call for pricing.

Need back issues?

To order any of our directories
from previous years call

800.300.9868
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Library Resource Guide™ 2008-2009

A Catalog of Services and Suppliers
for the Library Community

This handy directory to library services and
suppliers makes it easy to find everything
from audiovisual equipment to furniture to
patron ID systems, library software, and
subscription agencies.

Library
Resource
Guide 20[]8—2[]09_

You’ll find full listings and contact infor-
mation (including email addresses and
Web sites) for hundreds of companies,
conveniently arranged in more than 100
categories including:

Abstracting & Indexing Services
Architecture & Interior Design
Automation Equipment, Supplies, & Services
Back Volume Agencies

Book Dealers, Distributors, & Wholesalers
Cataloging & Processing Services
Conservation & Restoration Equipment, Supplies, & Services
Consultants

Digital Content Management

Financial Services

Furniture

Integrated Library Software & Systems
Knowledge Management Software

Library Supplies & Equipment

Materials Flow Management

Moving Services

Online Databases, Networks, & Services
Outsourcing

Patron ID Cards & Systems

Publishers

Reprints

Serials Management

Storage Systems

Also included is a Calendar of Library Events; a Directory of Library
and Information-Industry Associations in the U.S. and Canada; a list-
ing of state, provincial, and regional library associations, as well as
international library associations.

Subscription Agencies

To request your complimentary print copy of Library Resource
Guide™ 2008—2009, call (800) 300-9868 or (609) 654-6266 or visit
www.infotoday.com. You may also access the Guide on the Internet
at www.libraryresource.com.

$5.95
(shipping and handling)

AV Market Place™ 2008

36th Edition
The Complete Business Directory of Products and
Services for the Audio/Video Industry
“Recommended for all libraries in which
AVMEi‘kEt Place there is more than a minimum interest in
2008 audio-video material.”
i —Academic Library Book Review

“An exhaustive, cross-referenced directory
blanketing ... the AV industry’s manufactur-
ers, producers, distributors, services, tech-
niques, and applications.”

—Backstage

Now the diverse world of AV suppliers, products, and services is at
your fingertips in one, easy-to-use source: AV Market Place™ 2008.

Fully revised and updated, this time-saving industry “bible” is the
only guide you’ll need to find almost 6,500 companies that create,
apply, or distribute AV equipment and services for business, educa-
tion, science, and government.

Providing unmatched access to the AV industry—and such develop-
ing technologies as multimedia, virtual reality, digital audio, presen-
tation software, and interactive video—this multi-indexed resource
makes it easy to find the names and numbers you need. For example,
you’ll discover:

B An index of more than 1,250 AV products and services

B A Products, Services, and Companies Index that identifies all firms
geographically under separate Audio, Audiovisual, Computer
Systems, Film, and Video sections

B Company Yellow Pages, organized alphabetically, that provides
complete contact information for every organization listed

M Personnel Yellow Pages that provides information on key personnel
for each company listed

AV Market Place™ 2008, 36th Edition

2008/1,700 pp/softbound/ISBN 978-1-57387-316-1 $199.95
(Please note an additional $17 per book will be added for shipping and handling)

First-Time Standing Order Price: $179.95*

*The Standing Order prices listed in the catalog reflect ITDs first-time
10 percent discount. You will receive all future editions
immediately upon publication at the standard 5 percent discount.
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Faulkner Information Services

Expert reports covering thousands of IT, communications, and security technologies,
products, services, and vendors. All available online—24/7.

Faulkner Advisory on Computer and
Communications Technologies (FACCTs)

FACCTs is a comprehensive, Web-based IT and communications
reports library that serves the technology information needs of
corporate and IT decision makers, vendor company executives, gov-
ernment IT administrators, IT specialists, business managers, IT
project directors, technology and business school educators,
administrators and students, research professionals and librarians, and
healthcare IT specialists.

Continually updated and fully searchable, FACCTs reports, examines,
and discusses, the critical issues, trends, market conditions, products,
services, and vendors driving the IT and communications industries.

FACCTs reports cover key topical areas such as enterprise data net-
working, broadband, information security, egovernment, electronic
business, business intelligence/content management, IT asset
management, application development, Web site management,
converging communications, telecom and global network services,
mobile business, wireless communications, information management,
Linux/open systems, the Internet, government IT issues, and topics
for healthcare IT specialists.

Service includes:

M A stream of new and updated reports delivered throughout the
month—technology tutorials, marketplace overviews, implemen-
tation guides, company and service profiles, product
comparison and selection briefs, and more

W Telecom Weekly:

Top news stories and events sweeping the telecom marketplace

I Cyberscape Digest:

Weekly compilation of Web 2.0 and other Internet-related stories

1 Faulkner Flash:

Weekly alert service bringing you all of the market-driving IT
and communications news in convenient summary style

' Monthly New Reports Bulletin:
Linking you to new and updated reports

No matter how you choose to be connected to FACCTs—via a single-
or multiple-user license or as part of an enterprise network of
users—we can develop a plan that’s right for your organization.
Contact us for pricing information.

Visit our Web site at www.faulkner.com.

FAI Il LNIED

Vsl N NEa=l W
INFORMATION SERVICES

FREE Preview Available

No cost.
No obligation.
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Faulkner Security Management
Practices (SMP)

SMP is an informative online resource that brings you a diverse
assortment of compelling reports each month, examining critical top-
ics such as disaster planning and recovery, school security, public
emergency notification systems, network defense strategies, business
continuity planning, security standards and regulations, and emerging
security technologies. SMP is ideally suited for chief security, risk,
operations, executive, legal, technology, human resource, and finan-
cial officers.

Service includes:

I New Reports: Monthly reports covering physical, cyber, personnel,
and IT security

[ Access to all archived reports

I CSO Digest: Weekly electronic alert service summarizing major
security industry news and events

Single, multiple, and enterprisewide licenses are available. Contact us
for pricing information.

Visit our Web site at www.faulkner.com.

Faulkner Advisory for Information
Technology Studies (FAITS)

FAITS is a premier Web-based computer and communications
reference library that was created especially for use by the
academic community.

FAITS contains hundreds of well-organized, practical, and insightful
reports covering areas such as IT infrastructure, telecommunications,
wireless technology, data networking, convergence, security, enter-
prise systems, the Internet, business processes, healthcare IT, and tech-
nology vendors. In addition, the service provides convenient links to
online technology, business, and bibliographic resources.

Knowledgeable and experienced technology professionals who have
worked in the academic community as well as government and pri-
vate industry write all FAITS reports.

Enjoy unlimited, simultaneous-user access at each of your institu-
tion’s campus libraries, campus schools, or departments for one low
price. Contact us for pricing information.

Visit our Web site at www.faulknerlibrary.com.

For more information:

(856) 662-2070
sales@faulkner.com
Fax: (856) 662-0905
www.faulkner.com
www.faulknerlibrary.com

Faulkner Information Services

A Division of Information Today, Inc.
116 Cooper Center

7905 Browning Road

Pennsauken, NJ 08109-4319



The Newspaper for Users and Producers of
Electronic Information Services

Barbara Brynko, Editor

ool

Information Today (IT), a monthly news
publication, keeps information profes-
sionals “in the know” about news and
industry trends that shape our world.
IT offers hard-hitting features that
provide insight and analysis into the
world of information technology,
while delivering updates about the lat-
est innovative services and products. I7
tackles the news from all angles to keep
our readers informed on all fronts.

Special features include:

Up Front With Barbara Quint, which offers the latest observa-
tions from one of the industry’s most well-known commentators
NewsBreak Updates from Paula Hane that inform readers about
the latest developments in NewsBreak stories

Insights into intellectual property with K. Matthew Dames and
user-friendly technology for librarians from Steven M. Cohen
An International Report covering changes in the global industry
Interviews, profiles, and updates on movers and shakers in the
information industry

Dick Kaser’s (Information Today, Inc.’s VP of Content) insights
into the latest industry controversies

Conference updates and calendars from around the world

Cutting-edge products and services, and much more

Monthly (11 issues/year)/ISSN 8755-6286
Volume 25 (2008) 1 year $82.95 - 2 years $156 - 3 years $239
Canada & Mexico $109 in U.S. funds
Outside North America $119 in U.S. funds

ITI NewsLink

As a subscriber to this free weekly email newsletter, on the first of every
month you will receive a full-length issue including:
NewsLink Monthly Spotlight—featuring an original article written by
Paula J. Hane on current industry news and trends
NewsBreaks—the latest industry happenings
Featured Articles—providing you with links to articles from the
latest editions of Information Today, Inc. publications
Conference Connection—delivering the latest event information
for the library and information fields
Bookshelf—the newest industry-related books
In addition, every Monday you will receive NewsLink NewsBreaks,
a weekly update of the latest news. Join more than 8,000 of your
colleagues by subscribing to this industry-leading newsletter today!
To subscribe to this free email newsletter, send a blank

email to join-infotoday@lists.infotoday.com or go to
www.infotoday.com/newslink.

Complete Coverage of Library Information Technology

Victoria Cox Kaser, Editor

Computers in Libraries is a monthly magazine
that serves as a forum for library tech
professionals to share their technological
projects and success stories with one
another. The magazine’s reader-friendly fea-
tures and columns focus on practical appli-
cations of technology in public, school,
academic, corporate, and special libraries.
Regardless of your level of technical knowl-
edge, CIL has articles that you can under-
stand and even enjoy.

CIL is the librarian’s only independent, peer-to-peer resource on
library systems and automation technology. It’s all tech, all the time.

Computers in Libraries contains:

Features written “by librarians, for librarians” about tackling the
unique challenges of library computing

The occasional Helping You Buy series that compares specific
products in various library technologies

Regular columns, including:
The Systems Librarian—insights on the automation market;
practical advice on working with ILS

Libraries in Computers—new ways to think about libraries and
to participate in open development

Building Digital Libraries—design, management, and outreach

Regular departments, including:
Online Treasures—points you to useful Web sites
Books to Check Out—announcements of library tech books

Noted & Quoted—announcements of people who have
changed jobs or won awards

Tech Tips for Every Librarian—things you can do that are
free/inexpensive and realistic/simple

CIL also has a Buyer's Guide that is printed annually and updated
online continuously at http://bg.computersinlibraries.com. Anyone
can consult it whenever they need to buy library technology!

If you need to keep up with all sorts of library-specific technologies,
then you need to read Computers in Libraries.

Monthly (except July/Aug. & Nov./Dec.) 10 issues/ISSN 1041-7915

Volume 28 (2008) 1 year $99.95 - 2 years $188 - 3 years $288
Canada & Mexico $118 in U.S. funds

Outside North America $131 in U.S. funds

1 year $69.95 - 2 years $132 - 3 years $201
Canada & Mexico $88 in U.S. funds
Outside North America $101 in U.S. funds

Personal/K—12 Subscription Rate:

www.infotoday.com | 800.300.9868 |



The Leading Magazine for Information Professionals
Marydee Ojala, Editor

ONLINE: The Leading Magazine for
Information Professionals is written for
both experienced and novice information
professionals—librarians in academic, corpo-
rate, and government work settings; serious
researchers; Webmasters; site designers;
content managers; and those involved in
knowledge/information management. It
publishes practical articles, product reviews,
case studies, and informed opinions about
selecting, using, manipulating, and manag-
ing digital information products. ONLINE keeps its readers abreast of
new Internet-based technologies and developments in business, legal,
scientific/technical, medical, social sciences, and humanities resources.
Pragmatic, head to head comparisons of technologies, fee-based and
free resources, Web and premium content, and management options
characterize this pioneering and visionary magazine.
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ONLINE brings you a steady stream of:

Practical, hands-on commentary and analysis of information
industry trends and products

Feature articles with information and tips that you can put to
immediate use

Critical reviews of new services, resources, Web sites, and software
to help you become a great online searcher and stay that way

All of ONLINE’s columnists are recognized professionals in the
library and information community. They are prolific writers and
speakers and are considered experts on topics crucial to ONLINE
subscribers’ everyday needs. ONLINE’s regular columnists include:

Greg Notess, founder of SearchEngineShowdown and Montana
State University reference librarian

Mary Ellen Bates, author of six books, world-renowned
researcher, independent information professional, and astute
commentator on online resources

Marydee Ojala, prominent researcher, teacher, and speaker

Darlene Fichter, University of Saskatchewan data librarian, small
business owner, and Web technology diva

Péter Jacsd, professor and keen observer and critic of online
products and services

With ONLINE’s top-rated authors, unmatched news coverage, and
expert industry perspectives, you can’t afford to miss another issue.

Bimonthly (6 issues/year)/ISSN 0146-5422

Volume 32 (2008) 1 year $119 - 2 years $224 - 3 years $343
Canada & Mexico $135 in U.S. funds

Outside North America $160 in U.S. funds

| 609.654.6266 | spring/summer 2008

Creating, Distributing and Managing Digital Content
Michelle Manafy, Editor-in-Chief

Electronic content can be defined as all
digital information within an organiza-
tion. And with the growth of this valuable
commodity comes an increased need to
effectively manage and leverage digital
content. EContent magazine clearly identi-
fies and explains emerging digital content
trends, strategies, and resources to help
professionals navigate the content maze
and find a clear path to profits and
improved business processes. The maga-
zine is written and edited for managers and executives, and delivers
to readers lively and insightful news, features, and commentary.
EContent provides the insight business information managers need to
develop winning strategies related to content creation, management,
acquisition, and distribution in B2B or B2C environments and with-
in their own organizations. EContent will keep your finger on the
pulse of the digital content industry with breaking news, feature arti-
cles written by industry experts, and decision-maker reviews that look
at content industry product offerings from an executive perspective.
EContent is the most reliable source for what matters in electronic
content, the content infrastructure, and the business of digital con-
tent. It’s the competitive advantage you need to succeed in today’s
digital environment.

Monthly (10 issues/year)/ISSN 1525-2531
Volume 31 (2008) 1 year $119 « 2 years $224 « 3 years $343
Canada & Mexico $135 in U.S. funds
Outside North America $160
For a free subscription to the EContent Xtra newsletter,
80 to wwww.econtentmag com/ecdra.

The Ultimate Resource For Enterprise Search
Michelle Manafy, Editor-in-Chief

The 2008 edition of the Enterprise Search
Sourcebook is a complete industry resource
for executives and technology managers who
are implementing enterprise search within
their organizations. The 2008 Sourcebook
provides in-depth articles on choosing,
implementing, and justifying enterprise
search solutions. The Sourcehook examines
the strategies and skill sets necessary to make
an organization’s content not only search-
able, but “findable.” Articles cover the busi-
ness and technology ROI of internal search written by industry experts,
watchers, and thought leaders; how to make buying decisions; and how
to solve the complex problems that challenge search managers.

Enterprise
Searchsowcebook
2008

Subscription is free to qualified readers who complete an online subscrip-
tion form. Go to www.enterprisesearch.com to subscribe today!



The Media and Technology Specialists’ Guide to
Electronic Tools and Resources

David Hoffman, Editor
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MultiMedia & Internet@Schools (MMIS) is a
practical guide for K-12 library media

B _ specialists, technology coordinators, and other

educators that shows you how to get
high-performance learning from technology-
based school products, services, and resources.

Features, columns, and departments
include:

A Look At ..., a “round-up” feature that covers a different prod-
uct or service category in each issue

The Pipeline, which informs you about new technologies and
new uses of current technologies you’ll soon be teaching and
your students will soon be working with

CyberBee, which focuses on Web-based resources for educators
to use with their students

The Media Center, which explores and advances the roles of
media and technology specialists in the school community

BellTones, which sounds off on library, Internet, and
educational technology subjects

NetWatch, TitleWatch, NewsWatch, and Spotlight On, which
cover industry and product news

Products@Schools, featuring concise, original reviews of reviews
of important new hardware, software, websites, and electronic
media that relate to the K-12 curriculum.

MMIS is written in plain talk for and by K-12 school professionals.
It’s for those of you on the firing line: librarians and media special-
ists, technology coordinators, and other educators.

(6 issues/year)/ISSN 1546-4636

Volume 14 (2007) 1 year $44.95 - 2 years $85 - 3 years $129
Canada & Mexico $59 in U.S. funds

Outside North America $68 in U.S. funds
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MMISXtra is the K-12 technology and media specialist’s source for the
latest industry and product news. Delivered biweekly to your inbox,
MMISXtra is compiled by the editors of MultiMedia ¢ Internet@Schools
magazine. Now you can get your school technology news delivered right
to your desktop!

To subscribe to this free email newsletter,
go to www.mmischools.com/newsletters.

The Magazine for Database Professionals
Barbara Quint, Editor

Searcher: The Magazine for Database Profes-
stonals is a unique publication that explores
and deliberates across a comprehensive
range of issues important to the professional
database searcher. Searcher is targeted to
experienced, knowledgeable searchers and
combines evaluations of data content with
discussions of delivery media.

Editor Barbara Quint brings her upfront style
to the pages of Searcher magazine as she
explores controversial issues and groundbreaking policies throughout the
year. Readers depend on her insightful analysis and industry insiders
value her opinion on important issues for information professionals.

Each issue contains special articles, written by well-known experts in
the database field, that focus on hot topics, present and future data-
base and searching trends, and analyses that will make Searcher’s read-
ers more informed and more capable database users.

Regular columns include:

Searcher’s Voice—Perceptive
editorials by Barbara Quint

Internet Express—Highlights the best open
Web sites for a specific topic, from safe travel tips to reliable
medical information

Web Wise Ways—Examines the value of commercial
online sources

The Government Online—Government Web sites abound in
solid databases. What and where? How hard to use? When a
commercial service handling the same data might be worth the
cost? A top expert in the area will answer reader needs.

Tools of the Trade—If it’s the latest techno-gizmo or
version update, find out here if it’s worth the money.

Both Sides Now—A global view of the world from an American
sojourning in Europe

Webmastery—Introduces readers to the new, expanding world of
Net Newbies, including interviews with the founders and creators

The Sidebar—Stay up-to-date on current legal issues
affecting the lives and livelihoods of searchers

The Better Mousetrap—What’s going on in the patent and
science/technology world

What’s Next—Sheds light on functions formerly outside the
realm of traditional librarianship

(10 issues/year)/ISSN 1070-4795

Volume 16 (2008) 1 year $95.95 - 2 years $180 - 3 years $276
Canada & Mexico $121 in U.S. funds

Outside North America $124 in U.S. funds

www.infotoday.com | 800.300.9868 |



Analysis, Advice, and Strategy for Business
Information Professionals

Robert Berkman, Editor

“Inf i
ARTITECT

The Information Advisor newsletter special-

J izes in reviews and side-by-side compar-
Fiet Researen, isons of key information vendors
« A Flrst Cholce for Industry Information? y 5

databases, and business sites such as
Dialog, LexisNexis, D&B, Standard &
Poor’s, Investext, Euromonitor, ProQuest,
Disclosure, and many others.

Anyone who uses data on industries, mar-
kets, companies, and new products will
appreciate  The Information Advisor’s
succinct and practical style. It’s the best
source available for keeping up-to-date with the most important new
business sites, business blogs, RSS feeds, news alert services, and more.

(12 issues/year)/ISSN 1050-1576

Volume 20 (2008) 1 year $195 - 2 years $367 - 3 years $562
Prices shown for PDF delivery. Also available in print. Call for pricing.

Canada & Mexico $195 in U.S. funds

Outside North America $195 in U.S. funds

Site Licenses: 6-20 users: $595 - 21-100 users: $895
More than 100 users: Call for quote.

Susanne Bjorner, Editor

The CyberSkeptic’s Guide to Internet Research
. = explores and evaluates free and low-cost Web
g —— sites, Web-based services, search strategies,

R and search engines to help you maximize
. your research time and keep you up-to-date

on the Internet’s role in research.

A must-read for every online researcher, the
newsletter provides a wealth of concise and
practical information and expresses reasoned
opinions. Geared toward business, technical,
medical, legal, and international research, no
other newsletter comes close to providing you with as much useful infor-
mation in such an efficient manner.

(10 issues/year)/ISSN 1085-2417 Site license is available. Please inquire.

Volume 13 (2008) 1 year $189.95 - 2 years $357 - 3 years $548
Canada & Mexico $210 in U.S. funds

Outside North America $226 in U.S. funds
Personal subscription rate 1 year $129 - 2 years $243 - 3 years $372
Canada & Mexico 1 year $141 in U.S. funds

Outside North America 1 year $161 in U.S. funds
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The “How-To” Marketing Tool Designed for Librarians
Kathy Dempsey, Editor

The MLS newsletter is the premier source
of ideas and tactics for savvy marketers. Its
articles are written by library promoters
from around the globe. Whether you work
in a corporate, special, academic, or public
library, MLS will help you call attention to
your library, your services, and your worth
to your organization and the community
you serve. It’s the ome source you need
if you are serious about maintaining usage
levels and budgets.
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MLS will provide you with valuable how-to information on develop-
ing marketing strategies, creating powerful promotional materials,
branding to increase recognition, organizing special traffic-generating
programs, using U.S. Census data to identify population segments,
acquiring critical funding, attracting teens with gaming, targeting
specific patron groups, and so much more.

Bimonthly (6 issues/year)/ISSN 0896-3908

Volume 22 (2008) U.S. 1 year $89.95 - 2 years $169 - 3 years $259
Canada & Mexico 1 year $101 in U.S. funds
Outside North America 1 year $110 in U.S. funds

Enterprise Strategies and Solutions
Michelle Manafy, Editor-in-Chief

I l t The Intranets newsletter covers the strate-

gies, tips, and tools required to help
NASA Ensures Shuttls Safety organizations develop, deploy, and man-
age intranets, extranets, portals, and other
Web-enabled knowledge and information
management initiatives.

Intranets is geared to any professional who
needs to better understand the ins and outs
of intranet deployment or wants to take a
proactive role in its successful development
and ongoing management. No matter what
position you hold—senior executive, department manager, information
specialist, content developer, CIO, IT or Web professional—Inranets can
help you perform, execute, and manage all of your intranet-based duties
and functions with greater confidence.

Bimonthly (6 issues/year)/ISSN 1546-3087

Volume 11 (2008) 1 year $169.95 - 2 years $320 - 3 years $489
Canada & Mexico 1 year $181 in U.S. funds
Outside North America 1 year $192 in U.S. funds



Content, Document, and Knowledge Management
Hugh McKellar, Editor in Chief

KMWorld =

W Probing the knowledge market

KMWorld serves the information needs
of business executives and departmen-

tal directors who leverage the various

forms of business content to improve
their day-to-day business processes.
Focusing on content, document, and

KMWorld

information

knowledge management,
provides  actionable

through real-world case studies, advice

from key practitioners, and best-prac-

tice advice from market leaders.

Subscription in the U.S. is free to qualified corporate executives who
complete an electronic online subscription application form at
www.kmworld.com/subscribe.

(10 issues/year)/ISSN 1099-8284

Volume 16 (2007) 1 year $69.95
for corporate libraries and nonqualified recipients

Canada & Mexico $94 in U.S. funds
Outside North America $124 surface mail, $251 airmail in U.S. funds

Orders must be in U.S. funds and prepaid upon application.

KMWorld NewsLinks delivers the week’s KM news right to your
desktop every Tuesday and Thursday morning. You’ll receive the
latest KM news, analysis, reviews, events, and opinions delivered
exclusively to NewsLinks subscribers. Join more than 43,000
colleagues who receive updates on what’s happening in the field of
KM, in-depth feature articles, hard-hitting opinion columns, and
pointers to the best KM sites on the Web. In addition to being the
first to learn of many breaking stories, NewsLinks subscribers are
eligible for seminar discounts, Web-event passes, and other opportu-
nities not available anywhere else.

To subscribe to this free e-mail newsletter, go to
http://www.kmworld.com/newslinks.

All Information Today, Inc. periodicals are
available through our online store at

Customer Relationship Management
David Myron, Editorial Director

CRM magazine is the leading publication
serving the field of customer relationship
management. CRM is a business technology
magazine written for C-level executives and
managers in corporate, sales, marketing,
service, and information technology. Together
with the magazine’s daily news Web site
(destinationCRM.com), weekly email news-
letters, live Web events, conferences, and
custom media products, CRM magazine
provides business leaders the information they
need to reach their strategic objectives through
tactical implementation of the CRM process and technology.
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What is in every issue?
Front Office: Letter from Editorial Director, David Myron
Insight: News analysis of the most topical CRM stories
Reality Check: Columnists comment on the industry
Customer Centricity: Tips on keeping customers happy

Real ROI: Sales, marketing, and customer service success
stories showcasing how recent hard and soft ROI benefits
were achieved

Re:Tooling: We present a common business problem and offer
three technology solutions

Tipping Point: Industry analysts discuss trends and recent
research findings

Pint of View: A lighthearted look at all things CRM

Each monthly issue incorporates vital information that will help you
benefit from the experience of other companies and ensure that your
company becomes a CRM success story.

Subscription in the U.S. is free to qualified readers who
complete an electronic online subscription application form at
www.destinationCRM.com/subscribe/subs_index.asp.

Monthly (12 issues/year)/ISSN 1529-8728

Volume 12 (2008) 1 year $39.95
for nonqualified recipients

Canada & Mexico $57 in U.S. funds
Outside North America $87 in U.S. funds

Orders must be in U.S. funds and prepaid upon application.

CRMmagazine's e Weekly

CRM eWeekly is dedicated to bringing you breaking news in the field
of CRM. The newsletter keeps you up-to-date on the latest trends, the
newest products, and the most influential leaders in customer
relationship management. eWeekly delivers timely and useful CRM
intelligence twice a week; other topics include articles on ebusiness,
knowledge management, and mobile solutions.

To subscribe to this free email newsletter, go to
www.destinationcrm.com/newsletter.

www.infotoday.com | 800.300.9868 |



The Voice of Speech Technology
David Myron, Editorial Director

Speech Technology magazine is recognized
worldwide as the leading source of informa-
tion on the products and technologies affect-
ing the speech technology industry. It is the
only magazine strictly dedicated to provid-
ing comprehensive and independent cover-
age of information affecting the buyers,
builders, and users of speech technology.

Inside every issue you’ll find:

Editor’s Letter: A message from the Editorial Director

Voice Value: Industry consultants underscore the value in
current and upcoming speech technologies

The Human Factor: Ideas on humanizing VUI, ASR, TTS, and
conversational technology initiatives

FYI: News analysis of current speech technology events, trends,
and announcements

Features: In-depth coverage of a wide range of speech
technology topics

Deployments: Success stories showcasing how companies have
benefited from speech technology implementations

Speech Solutions: We provide three technology solutions to a
common business problem

Industry View: Industry pundits analyze new technology,
deployment strategies, and end-user adoption issues

Forward Thinking: Industry experts provide opinions on the
more technical side of speech technology

Subscription in the U.S. is free to qualified subscribers who complete
an online subscription application form at www.speechtechmag.com/
subscribe.

Bimonthly (6 issues/year) ISSN 1088-5803

Volume 12 (2008) 1 year $20.95

for nonqualified recipients

Canada & Mexico $78.95 in U.S. funds

Outside North America $108.95 in U.S. funds

Orders must be in U.S. funds and prepaid upon application

Speech Technology’s eWeekly newsletter

As a subscriber to this free weekly email newsletter, you will receive
coverage of the latest products, highlights from recent industry
reports, information on current industry news and events, and fea-
tured articles from Speech Technology magazine.

Subscription in the U.S. is free to qualified subscribers who complete
an online subscription application form at www.speechtechmag.com/
subscribe.
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The Event Videographer's Resource
Stephen F. Nathans, Editor

EventDV is a magazine read by wedding and
event videographers as well as those doing
corporate, academic, sports, documentary,
legal, and other videography work. These
professionals rely on the unique blend of
business, technical, and creative guidance
they find in each issue of EventDV.

Subscription in the U.S. is free to qualified
readers who complete an electronic online
subscription application form at www.sub
mag.com/sub/ea’tc=1&pk=EDVNET.

Monthly (12 issues/year)/ISSN 1554-2009

Volume 21 (2008) 1 year $99
for nonqualified recipients

Canada & Mexico $108 in U.S. funds
Outside North America $149 in U.S. funds

Orders must be in U.S. funds and prepaid upon application.

Eric Schumacher-Rasmussen, Editor

Streaming Media magazine is a bimonthly
resource for executives and technology man-
agers who use online video and audio for
both business communication and delivery of
consumer content. Streaming Media magazine
will focus on a special theme, but every issue
offers must-read features, commentary, and
reviews for readers in all markets.
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Written and edited by industry practitioners,

experienced users, and streaming business
experts, Streaming Media magazine is the trusted resource for organiza-
tions investing in enterprise, news/entertainment user-generated con-
tent, and education applications for streaming and other digital media.

Online audio and video is now the delivery method of choice for both
business and consumer content, and Sireaming Media magazine covers
the processes, products, and services that make it happen.

Subscription is free to qualified readers who complete an online subscrip-
tion form. Go to www.streamingmedia.com/magazine to subscribe today!

Bi-Monthly (6 issues/year)/ISSN 1559-8039

Volume 5 (2008) 1 year $39.95
for nonqualified recipients
Canada $59 in U.S. funds
Outside North America $99 in U.S. funds

Orders must be in U.S. funds and prepaid upon application.



Advances in Preservation and Access, Volume 2
by Barbara Buckner Higginbotham
1995/431 pp/hardbound/ISBN 978-0-938734-88-8 $49.50

American Society for Information Science
and Technology (ASIST) Proceedings,
Volumes 24-40

Call for pricing and information.

Annual Review of Information Science

and Technology (ARIST),

Volumes 9, 15-39

Call for pricing and information.

AV Market Place 2004

2004/1,700 pp/softbound/ISBN 978-1-57387-187-7 $199
Call for pricing and information on other volumes.

Can You Recommend a Good Book on Indexing?
Second Edition

by Bella Hass Weinberg

1998/161 pp/ softbound/ ISBN 978-1-57387-041-2 $39.50
Choosing and Using a News Alert Service

by Robert Berkman

2004/127 pp/softbound/ISBN 978-1-57387-224-9 $79.95

Computers in Libraries 1997-2004 Proceedings
Call for pricing and information.

Computers in Libraries 2007 Proceedings

2007/288 pp/40 papers/softbound/ISBN 978-1-57387-307-9 $19

Creating Web-Accessible Databases: Case
Studies for Libraries, Museums, and Other
Nonprofits

edited by Julie M. Still

2001/200 pp/hardbound/ISBN 978-1-57387-104-4 $39.50

Design Wise: A Guide for Evaluating the
Interface Design of Information Resources

by Alison J. Head

1999/224 pp/softbound/ISBN 978-0-910965-31-6 $29.95
1999/224 pp/hardbound/ ISBN 978-0-910965-39-2 $39.95

Directory of Indexing and Abstracting Courses
and Seminars

edited by Maryann Corbett

1998/29 pp/softbound/ISBN 978-1-57387-056-6

ASI Members $12 Nonmembers $18

Directory of Library Automation Software,
Systems, and Services

2006-2007 Edition

edited by Pamela Cibbarelli

2006/348 pp/softbound/ISBN 1-57387-274-1

Document Delivery Services
by Eleanor Mitchell and Sheila Walters
1995/333 pp/hardbound/ISBN 978-1-57387-003-0 §42.50

The Electronic Classroom
edited by Erwin Boschmann
1995/240 pp/hardbound/ISBN 978-0-938734-89-5 $42.50

Electronic Image Communications

1994/95 pp/hardbound/ISBN 978-0-938734-87-1 $25
Entertainment Technology and Tomorrow’s
Information Services

by Thomas E. Kinney

1995/128 pp/hardbound/ISBN 978-1-57387-006-1
$27.95 ASIST members $34.95 Nonmembers

Essential Guide to Bulletin Board Systems
by Patrick R. Dewey
1998/165 pp/hardbound/ISBN 978-1-57387-035-1 $39.50

The Evolving Virtual Library
by Laverna M. Saunders
1996/154 pp/hardbound/ISBN 978-1-57387-013-9 $39.50

The Evolving Virtual Library II: Practical

and Philosophical Perspectives

edited by Laverna M. Saunders

1999/194 pp/hardbound/ISBN 978-1-57387-070-2 $39.50

Finding Images Online

by Paula Berinstein

1996/357 pp/softbound/ISBN 978-0-910965-21-7 $29.95
$31.60 ASIST members $39.50 Nonmembers

Finding Statistics Online

by Paula Berinstein

1998/320 pp/softbound/ISBN 978-0-910965-25-5 $29.95
Great Scouts! CyberGuides for Subject
Searching on the Web

by Nora Paul and Margot Williams;

edited by Paula J. Hane

1999/320 pp/softbound/ISBN 978-0-910965-27-9 $24.95

An Indexer’s Guide to the Internet,
2nd Edition

by Lori Lathrop

1990/90 pp/softbound/ISBN 978-1-57387-078-8
ASI Members $25 Nonmembers $31.25

InfoToday Proceedings
Volumes 1-3 (2001-2003)
Call for pricing and information.

Integrated Online Library Systems (IOLS)
Proceedings 1989-2000

Call for pricing and information.

International Business Information on the Web:
Searcher Magazine's Guide to Sites and Strategies
for Global Business Research

by Sheri R. Lanza, edited by Barbara Quint

2001/380 pp/softbound/ISBN 978-0-910965-46-0 $29.95

The International Society for Scientometrics and
Infometrics (1SSI) Proceedings of the Fifth
Biennial Conference

edited by Koenig and Bookstein

1995/703 pp/softbound/ISBN 978-1-57387-010-8 §79
Internet Business Intelligence: How to Build a Big
Company System on a Small Company Budget

by David Vine

2004/448 pp/softbound/ ISBN 978-0-910965-35-4 $29.95
Internet Librarian

International Proceedings

Volumes 1-5 (1999-2003)

Call for pricing and information.

Internet Librarian 2006 Proceedings

2006/296 pp/34 papers/softbound/ISBN 978-1-57387-300-0 $35

Internet Librarian 2007 Proceedings
2007/156 pp/27 papers/softbound/ISBN 978-1-57387-331-4 $24

Internet Librarian Proceedings
Volumes 1-7 (1997-2003)
Call for pricing and information.

Internet Librarian International 2007 Proceedings
2007/45 papers/softbound/ISBN 978-1-57387-330-7 $24
Key Guide Series

Edited by Pat Ensor

« Agriculture

= Art and Art History

« Engineering

+ Language and Literature
Call for pricing and information.

KMWorld Proceedings
Vol. 4-5 (2000-2001)
Call for pricing and information.

KMWorld & Intranets Proceedings
Vol. 1-2 (2002-2006)

Call for pricing and information.

KMWorld & Intranets 2007 Proceedings
2007/296 pp/34 papers/softbound/ISBN 978-1-57387-332-1 $35

The Library Administrator’'s

Automation Handbook

by Richard Boss

1997/226 pp/hardbound/ISBN 978-1-57387-038-2 $39.50

The Library Web
edited by Julie Still
1997/230 pp/hardbound/ISBN 978-1-57387-034-4 $39.50

The Lithuanian Publishers Directory
1999/207 pp/softbound/ISBN $978-1-57387-076-4 $49.50

Millennium Intelligence: Understanding and
Conducting Intelligence in the Digital Age

by Jerry P. Miller and the Business Intelligence Braintrust
2000/276 pp/softbound/ISBN 978-0-910965-28-6 $29.95

The Modem Reference, 4th Edition:

The Complete Guide to PC Communications
by Michael A. Banks

2000/306 pp/softbound/ISBN 978-0-910965-36-1 $29.95

Multimedia in Higher Education
by Helen Carlson and Dennis R. Falk
1995/176 pp/hardbound/ISBN 978-1-57387-002-3 $42.50

Net Curriculum
by Linda Joseph
1999/193 pp/softbound/ISBN 978-0-910965-30-9 $29.95

net.people: The Personalities and Passions
Behind the Web Sites

by Eric C. Steinert and Thomas E. Bleier

2000/317 pp/softbound/ISBN 978-0-910965-37-8 $19.95

The Online 100
by Mick O'Leary
1995/233 pp/softbound/ISBN 978-0-910965-14-9 $22.95

The Online Deskbook
by Mary Ellen Bates
1995/450 pp/softbound/ISBN 978-0-910965-19-4 $29.95

ProCite in Libraries
edited by Deb Reneé Biggs
1995/221 pp/hardbound/ISBN 978-0-938734-90-1 $39.50

Teaching with Technology
by Les Lloyd
1999/400 pp/hardbound/ISBN 978-1-57387-068-9 $39.50

Technology and Teaching
edited by Les Lloyd
1997/366 pp/hardbound/ISBN 978-1-57387-014-6 $42.50

Using Windows for Library Administration
by Kenneth E. Marks and Steven P. Nielson
1997/140 pp/hardbound/ISBN 978-1-57387-029-0 $34.95
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The Accidental Series

Advances in Classification Research Series

ALD on the Web

American Book Trade Directory

American Library Directory

Annual Register of Grant Support

Annual Review of Information Science and Technology (ARIST) Series

Assessing Competitive Intelligence Software

ASIST Thesaurus of Information Science, Technology, and Librarianship, 3rd Edition

AV Market Place

Backlist

Best Technology Practices in Higher Education

Beyond Book Indexing

Blogging and RSS

The Bowker Annual Library and Book Trade Almanac

Building & Running a Successful Research Business

Business Cases for Info Pros

Business Statistics on the Web

Caribbean Libraries in the 21st Century

Cashing In with Content

Computerization Movements and Technology Diffusion

Computers in Libraries

Consider the Source

Corporate Giving Directory

Covert and Overt

CRM eWeekly

CRM in Real Time

CRM Magazine

The CyberSkeptic's Guide to Internet Research

Designing the Digital Experience

EContent

EContent Xtra

Editorial Peer Review

Electronic Democracy, 2nd Edition

Enterprise Taxonomies

Enterprise Search Sourcebook 2008

Evaluating Networked Information Services

EventDV

Excellence Every Day

The Extreme Searcher’s Internet Handbook, 2nd Edition

Faulkner Information Services

Foundation Reporter

FSO/e

FSO Online

Fulltext Sources Online

Genealogy and Indexing

Glossary of Terminology in Abstracting, Classification, Indexing, and
Thesaurus Construction, 2nd Edition

Government Documents Librarianship

Historical Information Science

Historical Studies in Information Science

The History and Heritage of Scientific and Technological Information Systems

Index it Right!

Indexing for Editors and Authors

Indexing Specialties: History

Indexing Specialties Series

The Information Advisor

Information and Emotion

Information Management for the Intelligent Organization, 3rd Edition

Information Representation and Retrieval in the Digital Age

Information Today

Information Tomorrow

Inside Indexing

| 609.654.6266 | spring/summer 2008

Intelligent Technologies in Library and Information Service Applications
International Literary Market Place

Internet Prophets

Intranets

Intranets for Info Pros

Introductory Concepts in Information Science

The Invisible Web

ITI NewsLink

KMWorld

KMWorld NewsLinks

Knowledge Management for the Information Professional
Knowledge Management in Practice

Knowledge Management Lessons Learned
Laughing at the CIO

The Librarian’s Internet Survival Guide, 2nd Edition
Library 2.0

Library Relocations and Collection Shifts

Library Resource Guide

Listen Up! Podcasting for Schools and Libraries
Literary Market Place

literarymarketplace.com

Making Search Work

Marketing Your Indexing Services, 2nd Edition
MLS: Marketing Library Services

MMISXtra

The Mobile Marketing Handbook

MultiMedia & Internet@Schools

Naked in Cyberspace, 2nd Edition

Net Crimes & Misdemeanors, 2nd Edition

Net Effects

The New OPL Sourcebook

The NextGen Librarian’s Survival Guide

ONLINE

Pathways to Nursing

Pop Goes the Library

The Quintessential Searcher

Research Techniques for Scholars and Students in Religion and Theology
Running an Indexing Business

Searcher: The Magazine for Database Professionals
The Skeptical Business Searcher

Smart Services

Social Software in Libraries

Software for Indexing

Speech Technology

Starting an Indexing Business, 3rd Edition
Statistical Methods for the Information Professional
STM NewsBlast

Streaming Media

The Successful Academic Librarian

The Super Searchers Series

Teach Beyond Your Reach

Teaching Web Search Skills

Theories of Information Behavior

The Thriving Library

The Traveler's Web

Understanding and Communicating Social Informatics
The Visible Employee

Web of Conspiracy

Web of Deception

The Web of Knowledge

The Web Library

What's the Alternative?

Yahoo! to the Max



Order Form

Shipping Address

Name

Title

Organization
Address

City State ZIP
Telephone No. Fax No.

Email

Billing Address (if different from above)

Name

Organization
Address
City State ZIP

Payment Options

A Check enclosed
Charge my credit card:
[ Visa (1 MasterCard ad AMEX a1 DISCOVER

Account # Exp. Date

Fax to 609-654-4309

(If charging to your credit card, you must sign here.)

Check box to receive information on:

L Buying & Selling eContent [ Internet Librarian Conference 0 SpeechTEK Conferences

U Computers in Libraries Conference [ Internet Librarian International Conference [ Streaming Media Europe

L destinationCRM U KMWorld & Intranets Conference U Taxonomy Boot Camp

Ll Enterprise Search Summit [ Streaming Media Conferences ) WebSearch University Conferences
Title or Description Quantity Price each | Postage & handling* | Subtotal

New Jersey residents
*|f shipping charges are not indicated in the product description, add $6.95 postage and handling for the first book please add 79% sales tax

ordered; $3.95 for each additional book. New Jersey residents please add 7% sales tax. Prices subject to change.

Journal Subscription Cancellation Policy: Upon request, a Pro Rata Refund will be issued on the unused portion of Total
a subscription up until the halfway point of the subscription term, less a 10% handling fee.

For book trade/wholesale purchases of CyberAge and Medford Press books, please contact Independent Publishers

Group (IPG), 814 N. Franklin St Chicago, IL 60610, (312) 337-0747. Ol‘del' Online

ﬁ _ www.infotoday.com
Information Today, Inc. 143 Old Marlton Pike, Medford, NJ 08055
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